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Indian News 

World Milk Day 2022: Know What The Theme ‘Dairy Net Zero’ Means 
31st May, 2022 

https://dairynews7x7.com/world-milk-day-2022-know-history-and-what-the-theme-dairy-net-zero-means/ 

 
orld Milk Day is observed every year 

on June 1 to recognise the im-

portance of milk as a global food, 

and to celebrate the dairy sector. On this day, 

the benefits of milk and dairy products are ac-

tively promoted around the world, including 

how dairy supports the livelihoods of one billion 

people.  

World Milk Day is intended to provide an op-

portunity to bring attention to activities that are 

connected with the dairy sector. 

World Milk Day: History 

In 2001, the Food and Agriculture Organization 

(FAO) of the United Nations established June 1 

as World Milk Day to acknowledge the signifi-

cance of milk as a global food.  

World Milk Day: Significance 

Every year since 2001, World Milk Day has been 

observed on June 1 to promote the benefits of 

milk and dairy products around the world. Com-

munity groups, dairy producers, farmers, dairy 

manufacturers, health organisations, dairy re-

tailers, dairy researchers, agricultural societies, 

schools, universities, and families are among 

those who can host campaigns promoting the 

dairy industry on World Milk Day. 

On World Milk Day, people can start a Twitter 

chat about dairy, organise a photo contest to 

select the most photogenic dairy cow, create 

videos of dairy farmers and cows, and partici-

pate in a recipe contest.  

World Milk Day 2022: Theme 

This year, the theme for World Milk Day is 

‘Dairy Net Zero’. The theme will highlight the 

work already being done to accelerate climate 

action and help reduce the dairy sector’s impact 

on the planet, according to worldmilkday.org.  

People can use the World Milk Day platform to 

raise awareness of the messaging and action to-

wards Dairy Net Zero.  

On World Milk Day, individuals can talk about 

the important contributions of the dairy sector, 

good food, health and nutrition, farmers work-

ing for their communities, the land and their an-

imals, sustainability practices in the dairy sec-

tor, and how dairy contributes to economic de-

velopment and livelihoods. 

This year, the celebration for World Milk Day 

started with the ‘Enjoy Dairy Rally’ from May 29 

through May 31.  

The Pathways to Dairy Net Zero initiative is im-

proving production and process efficiency in the 

dairy sector, contributing to reduced green-

house gas emissions from the dairy sector, and 

building resilient dairy value chains towards sus-

tainable and inclusive recovery. 
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Dairying that saved farmers during agrarian crisis has lost its sheen  
MAY 30, 2022 

https://dairynews7x7.com/dairying-that-saved-farmers-during-agrarian-crisis-has-lost-its-sheen/ 

 
t is inching towards becoming a loss-making 

venture due to reduction in milk procure-

ment price when production costs have sky-

rocketed 

Dairying, which provided financial succour to 

farming families in Karnataka when it was 

gripped by severe agrarian crisis, appears to 

have lost its sheen in the last two years. The 

sector has become almost non-remunerative 

due to the double impact of escalation in cost 

of inputs on the one hand and reduction in pro-

curement prices of milk on the other. 

Thousands of youth from different walks of life, 

who returned to their native villages after losing 

jobs during COVID-19, had taken to dairying to 

rebuild their lives. What attracted them to it 

was the organised marketing structure provided 

through co-operative network by Karnataka 

Milk Federation (KMF) that has milk procure-

ment units in almost all the major villages. 

Good system at work 

The transparent accounting system and mecha-

nism of fortnightly payment through bank 

transfer made it a very reliable option. The re-

munerative procurement price of ₹29 a litre in 

addition to an incentive of ₹5 a litre added to its 

attraction. But things have changed drastically 

as the cost of cattle feed, and cultivation cost of 

fodder have increased while the procurement 

prices of milk have been slashed. 

Trying to improve the situation, the authorities 

have increased the procurement price by ₹2.5 a 

litre after slashing them by ₹5 a litre about a 

year ago. While it is not clear whether the ear-

lier procurement prices will be eventually re-

stored, dairy farmers feel that just restoring the 

earlier price level alone will not help given the 

skyrocketing input costs. 

A farmer rearing cow, especially high-yielding 

hybrid cows, will have to provide not just fod-

der, but also feed supplements that include bal-

anced nutritional diet. But the cost of these 

supplements have increased by about 10% to 

30% in the last two years. The cultivation cost of 

fodder too has increased sharply due to the in-

crease in input costs as well as land tilling 

charges on account of escalation in fuel costs. 

Nagaraju, a farmer from Ramanagaram district 

who is into dairying for the last 25 years, says 

dairying was never under such a price distress 

earlier. “The cost of a tractor load of hay has al-

most touched ₹15,000 from ₹6,000 about two 

years ago. In contrast, milk procurement prices 

have gone down compared with the situation 

two years ago,” he points out.    

The secretary of a co-operative milk dairy from 

Ramanagaram district, who chose anonymity, 

says several youth have either stopped or re-

duced the size of their dairy owing to escalation 

in procurement costs. 

On their part, the milk co-operatives are strug-

gling to market the milk as there is a quantum 

jump in procurement. In fact, the milk procure-

ment by the KMF has reached an all-time high 

of 91.07 lakh kg a day recently. 

The dairy science experts observe that the only 

way to bail out dairy farmers from the present 

mess is to take up value addition to milk being 

sold by KMF so that it is possible to earn more 

profits. Also, the KMF should expand it’s cover-

age of niche markets particularly, Bengaluru 

market where it still has potential to grow, they 

say. 

Meanwhile, agricultural experts caution that ne-

glecting of dairy sector in a state like Karnataka, 
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which stands next only to Rajasthan in terms of 

drought-prone land, could spell disaster for 

agrarian economy. They point out that if there 

was one sector that supported farmers and re-

duced the number of suicides during the earlier 

drought, it was dairying backed by the KMF. 

There is a dire need to strengthen KMF and 

make it a strong business entity, they argue. 

No protection to farmer 

It is ironical that though the Sate government 

has enforced the anti-cow slaughter legislation 

to protect cows, the legislation does not have 

any support for farmers who take care of cows, 

they say. 

 

 

 

Banas Dairy to drop seed bombs on mountains near Ambaji temple 
MAY 30, 2022 

https://dairynews7x7.com/banas-dairy-to-drop-seed-bombs-on-mountains-near-ambaji-temple/ 

 
anas Dairy, one of the largest milk co-

operative union in Gujarat, is planning 

to drop seed bombs on the mountain 

ranges near the Ambaji temple in Banaskantha 

district, where forest cover has depleted by 

over 578 hectares in the last three years. 

“The mountain ranges in our district have be-

come dry. On June 4, we will drop seed bombs 

on the mountains near Ambaji temple. We have 

prepared 50 lakh seed bombs for this purpose. 

These are seeds of local trees coated in cow 

dung. This is an initiative of Banas Dairy,” said 

Shanker Chaudhary, Chairman of Banaskantha 

District Cooperative Milk Producers’ Union Lim-

ited, also known as Banas Dairy. 

The mountains where the initiative will be un-

dertaken before the monsoon is part of Danta 

taluka of Banaskantha. Over 1,000 people are 

expected to manually climb and spread out in 

the mountains, to drop the seed bombs. “The 

thought process behind this initiative is to plant 

more trees to attract rains. It is not just the gov-

ernment which can carry out such initiatives, 

even an organisation of farmers like ours can 

contribute,” added Chaudhary who is also a 

senior BJP  leader from the district and an for-

mer minister in Gujarat government. 

Banaskantha is one of the dry regions of the 

state that receives about 650 mm of annual 

rainfall, most of which is received during the 

monsoon. 

This is the second consecutive year when Banas 

Dairy is undertaking this project. 

“Last year we had dropped seed bombs on 

mountains of Jessore in Amirgadh taluka,” he 

added. Jessore is home to the sloth bear sanctu-

ary. 

The task of growing more trees in Banaskantha 

comes at a time when it figures among the 16 

districts of Gujarat where forest cover has re-

duced. Acoording to the India State Forest Re-

port 2021, Banaskatha has a 816.71 square kilo-

meters of moderate dense forest and open for-

ests. Of this, the district has lost 5.79 square kil-

ometers of forest cover since 2019. 

Apart from dropping seed bombs, Banas Dairy is 

also planning to deepen local water reservoirs 

in the district before monsoon. 
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Amul enters Organic food market with Organic wheat flour(Atta) 
MAY 30, 2022 

https://dairynews7x7.com/amul-enters-organic-food-market-with-organic-wheat-flouratta/ 

 
airy major GCMMF, which markets its 

products under Amul brand, on Satur-

day announced entry into organic food 

market with the launch of organic wheat flour. 

The first product launched in this portfolio is 

“Amul Organic Whole Wheat Atta”, Gujarat Co-

operative Milk Marketing Federation Ltd 

(GCMMF) said in a statement. 

Further, Amul will be launching products like 

moong daal, tur daal, chana daal and basmati 

rice in its organic portfolio. 

The production of Amul organic atta is being 

done at state-of-the-art processing facility, 

Tribhuvan Das Patel Mogar Food Complex. 

The product goes through a thorough proce-

dure of lab testing multiple times to make sure 

that the product is as per organic standard laid 

down by Government of India, it said. 

R S Sodhi , MD, GCMMF, said the cooperative is 

in the process of developing a pool of organic 

farmers and replicate their existing milk model 

in the organic sourcing. 

This will increase the income of organic farmers 

and will lead to overall democratisation of the 

organic food industry. 

Currently, the major challenge for the farmers is 

unavailability of market linkage for organic 

products and high cost of organic testing facili-

ties, the statement said. 

Therefore, along with creation of market link-

age for organic farmers, Amul is in process of 

setting up organic testing laboratories at 5 loca-

tions across India. 

The first lab is being established at the Amul 

Fed Dairy in Ahmedabad. 

GCMMF said the prime objective of launching 

organic wheat flour is to help its customers em-

bark on a mission to a more sustainable and 

healthy lifestyle. 

Amul organic atta will be launched at Amul Par-

lours and leading retail stores across Gujarat ini-

tially from the first week of June. 

The product will also be available online for 

home delivery across Gujarat, Delhi-NCR, Mum-

bai and Pune from June onwards. 

It will be available in two pack sizes of 1 kilo-

gram at MRP of Rs 60 and 5 kilogram at MRP of 

Rs 290. 
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India Is World’s Largest Milk Producer : PM Modi In Gandhinagar 
MAY 30, 2022 
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rime Minister Narendra Modi on Satur-

day said the majority of urea produced in 

the country 7 to 8 years back would be 

destroyed because of black marketing before 

they could even reach farms. The PM, who digi-

tally inaugurated the Nano Urea (Liquid) plant 

at IFFCO in Kallol at the ‘Sahakar Se Samriddhi’ 

event in Gandhinagar on Saturday, said the 

country has evolved from the times urea plants 

shut down owing to lack of technologies and is 

now “the second biggest consumer and third 

biggest producer of fertilisers” in the world. 

The prime minister added that fertiliser plants 

in Uttar Pradesh and Telangana have already 

gone into production and the remaining three 

in his native Gujarat will also start producing 

urea soon. 

An ANI tweet quoted Modi as saying that since 

coming to power in 2014, his government has 

done “100 per cent neem coating of urea” to 

ensure that the farmers never fall short of it. He 

added that his government started work on 

ramping up fertilizer production by reopening 

closed plants in UP, Bihar, Jharkhand, Odisha 

and Telangana. 

“Power in a sack of urea has now been com-

pressed into a bottle. Imagine how much will 

the transportation costs be reduced and benefit 

small farmers. This (IFFCO) plant has the capac-

ity of producing 1.5 lakh bottles, but in coming 

times, eight more such plants will be estab-

lished in India,” the ANI quoted PM Modi as 

saying. 

Turning to the dairy sector at the Gandhinagar 

event, the PM said India, today, is the largest 

milk producer in the world, with Gujarat having 

a major stake in this achievement. The ANI fur-

ther quoted the PM as claiming that dairy farm-

ing in the state has grown by leaps and bounds 

over the last couple of years, contributing sig-

nificantly to the rural economy. 

“Today, India produces milk worth around Rs 8 

lakh crores in a day. Even if we combine the 

wheat and rice market, it is lesser than milk pro-

duction. If we have seen more prosperity in Gu-

jarat’s villages, it is majorly because of the dairy 

sector-linked cooperatives,” Modi said at the 

event. 

He said the country is making rapid strides to-

wards a “cooperative village model”, with six 

villages in his home state being already ear-

marked as ones where “cooperative arrange-

ments” would soon be made available. 

Union Home Minister Amit Shah, who also 

graced the event, said the new plant will help 

“save our land, water, there will be no air pollu-

tion, our farmers will remain healthy& no need 

for transportation”. 

“There was a long-standing demand of the peo-

ple associated with the cooperative sector that 

a separate ministry for cooperatives be created 

in the central government. PM Modi started the 

Ministry of Cooperatives,” the ANI quoted Shah 

as saying at the Gandhinagar event. 

He added that the central government, in this 

year’s Union budget, had committed to making 

65,000 primary agricultural credit societies 

(PACS) “fully computerised” in association with 

NABARD (National Bank for Agricultural and Ru-

ral Development). 
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Dairy Farmers to Get Subsidy Throughout the Year: Chinchu Rani 
MAY 28, 2022 
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onsidering the impracticability of raising 

milk prices, the Kerala government is 

set to give dairy farmers subsidies for 

the entire 2022-23 financial year in coordina-

tion with allied departments, Animal Husbandry 

and Dairy Development Minister J. Chinchurani 

said today. 

As Kerala continues to fetch farmers the highest 

price for milk vis-à-vis any other state in the 

country, any further increase in the market 

rates will risk the influx of economical dairy 

products. All the same, the government is 

aware that farmers’ income from the sale of 

milk is not on par with the cost of maintaining 

cattle. Hence the administration has decided to 

provide subsidies to farmers by roping in the 

Animal Husbandry and Dairy Development de-

partments with Milma and local self-govern-

ment institutions, the Minister said here while 

inaugurating a seminar by Kerala Feeds Ltd 

(KFL). 

“We have made arrangements to ensure that 

the subsidies reach the bank accounts of the 

farmers directly,” she revealed at the opening 

session of the day-long symposium on ‘Cattle-

feed: Quality, Price & Availability’. 

Noting that scarcity of maize as a key raw mate-

rial for cattle-feed has been a lingering opera-

tional problem for the public-sector KFL, Chin-

churani said efforts have started to grow the ce-

real grain on a wide scale in the state. “KFL has 

conveyed to us its willingness to purchase any 

amount of maize,” she added, revealing that a 

delegation of scientists from top institutions of 

the country is to arrive in Kerala this weekend 

as part of implementing the idea. 

Women cattle-care workers under the Animal 

Husbandry Department are poised to get extra 

income from next month for their efforts to sell 

more of KFL products to dairy farmers, the Min-

ister said. The PSU is training the workers on 

giving the requisite skills. 

Using Kisan Credit Card, farmers can avail loans 

of Rs 20,000 to buy a cow. The innovative 

scheme enables them to individually enjoy col-

lateral-less loans up to Rs 1.60 lakh at just four 

per cent interest, she pointed out. 

Also, all blocks in the state are set to a veteri-

nary ambulance, while there will be a district-

level operation theatre for cattle, besides tele-

veterinary units with X-ray facilities. 

Pathanamthitta district will pilot an imaginative 

scheme by launching a nano-chip that will pro-

vide all relevant information about the cattle, 

the Minister added. 

KFL Chairman K. Sreekumar, who presided over 

the function, said uncontrolled rise in the prices 

of raw materials is challenging the financial se-

curity of the 1999-founded company headquar-

tered in this district. The government should 

implement a law that would regulate the prices 

of cattle-feed products, he added. 

KFL Managing Director Dr B. Sreekumar, in his 

opening remarks, pointed out that the govern-

ment’s stance has been to sell the PSU’s 50-kg 

cattle-feed bags at prices that are 160 rupees 

less than the private competitors. The official 

welcomed the government’s move to include 

fodder promoters and women cattle-care work-

ers in KFL’s products sales promotion during 

their routine interaction with dairy farmers. 

Rafi Paul, Joint Director/Quality Manager, Dairy 

Development Department, also spoke. 

At the workshop subsequently, KFL Marketing 

Manager Jayachandran B. and his deputy Shine 
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S. Babu made presentations on the company’s 

products. The other speakers were KFL’s Assis-

tant Manager (Quality Control) Dr Anuraj K.S. 

and Talents HR Solutions Pvt Ltd Executive Di-

rector Nidhin Krishna. 

Today’s delegates came from the central-Kerala 

districts of Thrissur, Palakkad, Ernakulam, Mal-

appuram, Idukki and Alappuzha. 

KFL had organised a similar event earlier this 

week (May 24) at the state capital for the bene-

fit of delegates from Thiruvananthapuram, 

Kollam, Pathanamthitta, Kottayam, Kozhikode, 

Wayanad, Kannur and Kasaragod districts. 

The PSU, which is based in Kallettumkara near 

Irinjalakuda, has a range of products that cater 

to different breeds of cows with the aim of 

keeping them in good health as well as better 

productivity and quality of milk. 

 

 

 

 

Consecutive double-digit revenue growth for dairies this fiscal 
MAY 28, 2022 
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evenue of the organised dairy sector in 

India is set for the second straight fiscal 

of double-digit growth – at 11-12%, a 

notch below last fiscal’s 13% growth. 

This will be driven by healthy demand for value-

added products (VAP; 28% of overall sales), 

even as sales of liquid milk stays steady and the 

full-year benefit of retail price hikes imple-

mented last fiscal is realised. Within VAP, strong 

recovery is expected in the demand for cold 

VAP such as ice-cream, curd and flavoured 

milk1. Operating profitability, however, would 

moderate to ~5% this fiscal, because of a rise in 

procurement prices, as well as transportation 

and packaging costs. 

The improved operating performance, along 

with adequately managed balance sheets and 

better control over working capital will support 

a revival in the capex plans of dairies, and yet 

keep their credit outlooks ‘stable’. 

An analysis of 40 dairies rated by CRISIL Ratings, 

which account for ~60% of the organised sector 

revenue of close to Rs 1.05 lakh crore, indicates 

as much. 

Says Aditya Jhaver, Director, CRISIL Ratings, 

“We expect demand for ice-cream, curd and fla-

voured milk items to peak this summer due to 

inordinately hot temperatures. The last two 

summers were affected by Covid-19. That, 

along with stable demand growth for household 

consumption-driven products such as ghee and 

paneer, strong recovery in the HoReCa (hotels, 

restaurants and café) segment, and price hikes 

of last fiscal will drive 13-14% revenue growth 

in VAP this fiscal.” 

On the other hand, liquid milk sales should sus-

tain 9-10% revenue growth this fiscal, given the 

full-year benefit of two price hikes last fiscal, 

even as volumes remain steady. Dairies had 

hiked milk prices by Rs 2 per litre each in June 

2021 and February 2022, which should result in 

4-5% on-year growth in average realisation this 

fiscal. 

With demand continuing to outpace supply, 

even during the flush season this year, procure-

ment prices would continue to grow at ~5%. 
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That, and the impact of inflation on transporta-

tion and packaging costs, will moderate operat-

ing profitability of CRISIL-rated dairies to ~5% 

this fiscal from an estimated 5.3% last fiscal. 

And incremental hikes in retail prices will cush-

ion operating profitability. 

Strong domestic demand for VAP and liquid 

milk will limit exports of skimmed milk powder 

(SMP) and prune inventory. 

Says Tanvi Shah, Associate Director, CRISIL Rat-

ings, “The dairies, including cooperatives, are 

reviving capex plans this fiscal after staying 

away for two years. While this will increase 

long-term debt, controlled working capital debt 

due to moderation in SMP inventory, and 

healthy operating performance will keep their 

credit outlook ‘stable’. We expect key debt met-

rics such as TOL/TNW2 and interest coverage to 

remain comfortable at 2-4-2.5 times and ~7.5 

times, respectively, this fiscal, compared with 

2.7 times and 7.7 times, respectively, last fis-

cal.” 

1 Sectoral sales comprise of 65% share from 

milk, 28% from VAP and rest from SMP. Also, 

within VAP, ghee and paneer comprise ~60%, 

cold VAP about 20%, and remaining from others 

2 Interest coverage continues to be supported 

by interest subvention of up to 4% on working 

capital loans to dairy cooperatives. This scheme 

has been extended till March 31, 

2026. 2 TOL/TNW defined as Total Outside Lia-

bilities to Total Net Worth ratio 
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teps to help farmers overcome crises in 

agri economy 

Dairy farmers in Kerala will soon be or-

ganised into joint liability groups to promote 

production and marketing of milk and milk 

products and to take up commercial production 

of fodder, under an integrated programme. 

Minister for dairy development J. Chinchurani 

will inaugurate the initiative to set up joint lia-

bility groups at a function to be held in 

Pathanamthitta on June 3 as part of the week-

long World Milk Day celebrations. On June 2, 

she is scheduled to inaugurate the distribution 

of identity cards and uniforms to employees of 

milk cooperatives in the State at a function in 

Kollam. 

Other initiatives 

Other major initiatives to be launched during 

the celebrations include a hygienic milk collec-

tion room at the Valachira milk cooperative in 

Kottayam, a cattle feed godown at the Tha-

marakulam cooperative in Kottayam and a 50 

KV solar power plant at the Muthalamada east 

cooperative and a bailing unit at the Maniyil-

parambu cooperative, both in Palakkad. 

The Minister will also inaugurate a fodder farm-

ing initiative in Ollukara block in Thrissur. 

A pressnote quoting the Director, Dairy Devel-

opment, said the new initiatives were designed 

to help dairy farmers overcome the recurrent 

crises in the agricultural economy and provide 

an impetus to the rural employment sector. 
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Country Delight , a Dairy company raises around Rs 800 Crores 
MAY 28, 2022 

https://dairynews7x7.com/country-delight-a-dairy-company-raises-around-rs-800-crores/ 

 
ountry Delight, a direct-to-consumer 

(D2C) food essentials brand, has se-

cured $108 million investment. The 

funding  round was led by Singaporean private 

equity Temasek and Venturi partners along with 

SWC global and Trifecta Capital. The existing in-

vestors who particopated include IIFL Asset 

Management, Elevation Capital, Orios Venture 

Partners and Matrix Partners. 

The latest funding takes the total capital to 

$147 million. The valuation calculated amounts 

to staggering $615 million. 

With the latest investment, the firm intends to 

launch more products within the existing cate-

gory while expand the hiring process to serve 

the growing clientele better. 

“Country Delight is now looking at becoming a 

leading natural food essentials business where 

we are looking to widen our product portfolio 

to cover all the food essentials kitchen needs on 

a daily basis,” Chakradhar Gade, co-founder, 

Country Delight, told VCCircle. 

He also added that some of the new categories 

that they are looking to enter are pulses, grains, 

spices, oils, pickles and basic snacking items.  

Country Delight was founded in 2013 by IIM In-

dore batchmates Gade and Nitin Kaushal to de-

liver fresh food essentials offering milk and 

dairy products to the doorstep of consumers. 

The start-up utilises a tech-first approach to 

solve supply chain and distribution problems. 

In the last 3 years including the pandemic pe-

riod, Country Delight claims to have grown 10 

times in scale and has served over 1.5 million 

customers present in 15 cities across 11 states 

in India. 

“Country Delight is solving a very real problem 

at scale. Quality consciousness in India is on the 

rise. The brand’s focus on offering farm-to-

doorstep daily pantry essentials that are fresh 

and of the highest quality has resulted in im-

mensely positive customer feedback and strong 

loyalty,” said Rishika Chandan, executive man-

aging director, Venturi Partners. 

She also added that they have been very im-

pressed by their product-first approach, verti-

cally integrated business model and ability to 

expand across categories and looking forward 

to kick-start their association to accelerate 

growth. 

 

Milk procurement prices hiked by ₹55 per kg fat in Punjab 
MAY 28, 2022 

https://dairynews7x7.com/milk-procurement-prices-hiked-by-%e2%82%b955-per-kg-fat-in-punjab/ 

 
unjab cooperation minister Harpal Singh 

Cheema took the decision after meeting 

a delegation of dairy farmers in Chandigarh 

Punjab cooperation minister Harpal Singh 

Cheema on Tuesday announced an increase in 

milk procurement prices by ₹55 per kg fat for 

dairy farmers. 

The decision was taken after a meeting with a 

delegation of dairy farmers. The increase in milk 
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procurement prices will not have any impact on 

retail milk prices, said the minister. 

The dairy farmers, under the banner of Progres-

sive Dairy Farmers Association (PDFA), on May 

21 held a massive protest at a state-owned milk 

plant in Mohali, seeking hike in milk procure-

ment prices. They had demanded at least ₹100 

per kg fat increase in the procurement price. 

They ended their protest after the state govern-

ment assured them to consider their demand. 

On May 21, this price was hiked by Rs 20. The 

purchase price of milk for dairy farmers has 

now been increased from May 21 at the rate of 

Rs 55 per kg fat. The minister said this decision 

would increase the price of cow’s milk by about 

Rs 2.6 per kg fat and buffalo’s milk by Rs 3.85 

per kg fat. 

Cheema on Tuesday said this was the first time 

that such kind of financial assistance has been 

given by the Punjab government. He said more 

concrete steps would be taken for the benefit 

of milk producers and consumers in future also. 

He said Punjab State Cooperative Milk Produc-

ers Federation Limited (Milkfed) has always 

been offering high milk purchase prices to the 

producers. Milkfed managing director 

Kamaldeep Singh Sangha said with the latest 

hike, the milk procurement prices have risen 

by ₹105 per kg fat in the last two-and-a-half 

months. 

 

 

Mooofarm Expects Revenue To Touch INR 200 Crores In FY23 
MAY 28, 2022 

https://dairynews7x7.com/mooofarm-expects-revenue-to-touch-inr-200-crores-in-fy23/ 

 
he Agritech startup, Mooofarm, offering 

Dairy-as-a-Service for dairy farmers, 

isexpecting to close the upcoming finan-

cial year (FY23) with consolidated revenues of 

INR 200 crores. Whereas, the startup is register-

ing the current revenue of 55 crores (FY22).This 

is the highest recorded revenue in the dairy 

space of the startup ecosystem, which makes 

Mooofarm a cash and vision-rich business: in 

the era of startups burning cash and unable to 

monetize. 

Changing the face of the dairy sector, Mooo-

farm has grown its revenue 10x+ as compared 

to FY21 and is all set to organize over 100Bn + 

Indian dairy sector with strong operational and 

technical expertise for a large and unexplored 

market which constitutes almost 4.6% of India’s 

GDP. 

“With a mission to make farmers prosperous, 

Mooofarm is building a Dairy-as-a-Service for 

the Dairy Farmers where farmers can induct 

high-quality cattle, access financial services, or-

der farm inputs, discuss their problems with 

qualified veterinarians and connect with fellow 

farmers on an easy to use a mobile application. 

We are glad thatmore and more farmers are 

getting associated with us and leveraging the 

technology for a sustainable future for all,” says 

Param Singh, Founder of Mooofarm. 

Pandemic was enough to make us realize the 

importance of technology. Technology-aided 

agriculture for an efficient supply chain has al-

ways been the need of the hour. Even though 

dairy as a sector was booming, farmers were 

still facing issues in accessing the right cattle, 

cattle nutrition, and access to expert doctors. 

Mooofarm’s vision started with building a con-

nected commerce platform, strongly driven by 

technology to increase income for 80 million 

dairy farmers in India with small solutions that 

make the process feasible and accessible to 

every farmer at their fingertips.  
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Further,incorporating structural changes like 

strengthening the cooperatives beyond supply 

points, and optimized production of milk and 

dairy products made a huge contribution to im-

proving the availability of high-quality and af-

fordable dairy products to sustain the growing 

worldwide demand. 

After raising $2.4 million in seed funding this 

year, Mooofarm, backed by Accel India strives 

to bridge the gap between India’s top tech tal-

ent and agriculture advancement. 

Mooofarm does it by taking end-to-end owner-

ship of cattle as they source cattle through ad-

vanced machine learning algorithms and 

trusted suppliers, which help them select the 

best cattle of the lot and give the best prices to 

the farmers. 

Bringing evolution with every download, Mooo-

farm already has 1 Mn+ Farmers soaring heights 

with them on their Application. Presently, 

Mooofarm is in the final stage of Series-A fund-

ing to keep its vision high. 

 

 

 

Alt-dairy pioneer Alt Co. selling around 2 lakh LPD of oat milk 
MAY 28, 2022 

https://dairynews7x7.com/alt-dairy-pioneer-alt-co-selling-around-2-lakh-lpd-of-oat-milk/ 

 
irst movers in the alt dairy space, Alt Co. 

is building a plant-based universe. 

Rithwik Ramesh, Co-founder of the 

brand, shares the company’s plans to expand its 

footprint in India, and add to its popular Oat 

Milk by growing its portfolio of plant-based 

products. 

How do you plan to disrupt India’s established 

dairy market? Sales wise, how has the brand’s 

performance been since its inception? 

Currently, we are selling over 5000,000 Liters 

per month. 

There is rising demand for health-based prod-

ucts from urban millennials due to lifestyle con-

cerns like diabetes and obesity—what makes 

Alt Co.’s Oat Milk a healthy alternative? 

Our product basically consists of  water & oats. 

Oats, as everyone might already be aware, is a 

healthy staple that should be consumed on a 

daily basis, as it has dietary fibers and beta-glu-

cans which are known to be beneficial for peo-

ple suffering from diabetes. We have further 

fortified the product with the vitamins required 

for every individual on a daily basis. 

When it comes to people who are lactose intol-

erant, we have heard from our customers that 

no other products have come as close as our 

Oat Milk, as the perfect replacement for animal 

milk. 

With the rise in disposable income levels, when 

will alternatives like Oat, Soy and Almond milk, 

etc., become daily staples in the Indian house-

hold, like the traditional cow/buffalo milk is to-

day? 

The spending power of the Indian household 

has steadily grown, and people have also be-

come more health conscious, so, we believe 

these two factors have paved the way for a 

market for the products we make. We are confi-

dent Alt Co. will become one of the staples of 

every Indian household. 

With plant-based alternatives trending globally, 

do you plan to establish your footprint in clus-

ters in India? How do you plan to enter Tier 2 

and Tier 3 markets? 

We frequently get queries from Tier 2 and Tier 3 

cities, where we are available, on how people 
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can buy our products. Expanding our distributor 

networks on a daily basis, and opening in new 

cities and towns, is one of our primary sales 

aims. 

What new initiatives is the brand taking in 

terms of product launches, expansion, and 

growth? 

We are launching a basket of Alt Dairy prod-

ucts—we started with milk and have plans to 

soon launch yogurt, ice-cream, chocolates, but-

ter, cheese, and other dairy substitutes. We are 

also going to start a subscription delivery model 

for our customers so that they don’t have to 

keep reordering, as these products are most 

likely consumed on a weekly basis. 

 

 

 

Amul Makes Foray Into Organic Food Industry 
28 MAY 2022 6:00 PM 

https://www.outlookindia.com/business/amul-makes-foray-into-organic-food-industry-news-199037 

airy major GCMMF, which markets its 

products under Amul brand, on Satur-

day announced entry into organic food 

market with the launch of organic wheat flour. 

The first product launched in this portfolio is 

"Amul Organic Whole Wheat Atta", Gujarat Co-

operative Milk Marketing Federation Ltd 

(GCMMF) said in a statement. 

Further, Amul will be launching products like 

moong daal, tur daal, chana daal and basmati 

rice in its organic portfolio. 

The production of Amul organic atta is being 

done at state-of-the-art processing facility, 

Tribhuvan Das Patel Mogar Food Complex. 

The product goes through a thorough proce-

dure of lab testing multiple times to make sure 

that the product is as per organic standard laid 

down by Government of India, it said. 

R S Sodhi , MD, GCMMF, said the cooperative is 

in the process of developing a pool of organic 

farmers and replicate their existing milk model 

in the organic sourcing. 

This will increase the income of organic farmers 

and will lead to overall democratisation of the 

organic food industry. 

Currently, the major challenge for the farmers is 

unavailability of market linkage for organic 

products and high cost of organic testing facili-

ties, the statement said. 

Therefore, along with creation of market link-

age for organic farmers, Amul is in process of 

setting up organic testing laboratories at 5 loca-

tions across India. 

The first lab is being established at the Amul 

Fed Dairy in Ahmedabad. 

GCMMF said the prime objective of launching 

organic wheat flour is to help its customers em-

bark on a mission to a more sustainable and 

healthy lifestyle. 

Amul organic atta will be launched at Amul Par-

lours and leading retail stores across Gujarat ini-

tially from the first week of June. 

The product will also be available online for 

home delivery across Gujarat, Delhi-NCR, Mum-

bai and Pune from June onwards. 

It will be available in two pack sizes of 1 kilo-

gram at MRP of Rs 60 and 5 kilogram at MRP of 

Rs 290. 
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Firozabad: Ghee and milk samples fail lab test, animal fat and detergent found in two food 

products 
May 26, 2022 

https://www.timesnownews.com/mirror-now/in-focus/firozabad-ghee-and-milk-samples-fail-lab-test-animal-fat-

and-detergent-found-in-two-food-products-article-91817203 

 
gra: In a shocking revelation reported 

from Firozabad district of Uttar Pra-

desh, the milk samples collected 

by food safety and drug administration (FSDA) 

authorities found to have contained unhealthy 

substances after lab tests. 

The samples were collected in January this year. 

FSDA found the ghee samples adulterated with 

animal fat and petroleum jelly. 

Officials said four samples of ghee and milk 

found to have been adulterated with sub-

stances that are unfit for human consumption, 

according to a report in Times of India. 

"Two local dairies were found using detergents 

for manufacturing synthetic milk," the report 

quoted Sudhir Singh, FSDA officer as saying. 

According to officials, the licenses of the dairies 

have been cancelled and legal action was being 

initiated against them. 

Producers of adulterated milk commonly used 

detergents, refined oil, caustic soda and urea. 

Some adulterers also used detergents contain-

ing dioxin which is a carcinogenic (cancer-caus-

ing agent). 

Officials say the concentration of urea in natural 

milk is between 0.2 to 0.7 gram per litre. While 

the adulterated milk contains 20 times urea of 

natural presence. 

 

 

 

TN receives 63 high-genetic merit bulls to increase milk production 
26th May 2022 06:01 AM 

https://www.newindianexpress.com/cities/chennai/2022/may/26/tn-receives-63-high-genetic-merit-bulls-to-in-

crease-milk-production-2457945.html 

 
HENNAI: Three semen stations in Tamil 

Nadu received 63 highgenetic merit 

bulls from across India to help increase 

milk production in the State. A bull distribution 

panel headed by the mission director of Na-

tional Dairy Plan functioning under the National 

Dairy Development Board (NDDB) distributed 

the bulls ranked based on their breeding value, 

official sources said. 

The project aimed at fulfilling the need for high 

genetic bulls for semen stations was funded un-

der Rashtriya Gokul Mission. About 225 bulls 

will be supplied to TN between 2019 and 2022 

and a grant of Rs 20.87 crore was approved for 

it. 
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The bulls ranking for producing semen will be 

based on their mother’s milk-yielding capacity. 

The plan is to enhance milk-yielding capacity of 

the bull’s progeny to 10 to 12 litres a day. Cur-

rently, Holstein Friesians and Jersey cross-breed 

cows produce six to nine litres of milk a day. 

“Over 20 breeds of bulls ranked based on their 

daughter’s milkyielding capacity are being dis-

tributed across the country. The bulls are sup-

plied to three semen stations, which produce 70 

lakh of semen straws a year, here,” said an ani-

mal husbandry department official. 

Official data said, the percapita milk availability 

in the State is 316 grams in 2019-2020, while 

the national average is 406. Dairy farmers said 

the milk-yielding capacity of cows in TN is rela-

tively lower compared to other States due to 

water scarcity and destruction of green cover. V 

Amudhan of Tiruvannamalai, a dairy farmer, 

said, “We are dependent on mineral mixture 

and other feed for cattle. 

The government must enhance production of 

the mixture and distribute it at subsidised 

rates.” Another staff said, “The work for devel-

oping a new mineral mixture plant in Hosur and 

expansion of cattle feed manufacturing plant in 

Erode are under way.” 

 

 

 

Kerala to bring in legislation to ensure cattle-feed quality: Minister 
May 25, 2022 

https://www.thehindubusinessline.com/economy/agri-business/kerala-to-bring-in-legislation-to-ensure-cattle-

feed-quality-minister/article65459551.ece 

 
 Chinchurani, Animal Husbandry and Dairy 

Development Minister speaks after inaugu-

rating a seminar series on ‘Cattle-feed: 

Quality, Price, and Availability’ by Kerala Feeds 

Ltd. Others seen are Animal Husbandry Depart-

ment (Planning) Joint Director K Sasikumar and 

KFL Managing Director B Sreekumar. 

The government is also initiating a farmer-em-

powerment programme by issuing health cards 

and tags for cattle in a bid to strengthen the 

State’s dairy industry 

The Kerala government will bring in legislation 

to check adulteration of cattle feed so as to im-

prove the product quality, Animal Husbandry 

and Dairy Development Minister J Chinchurani 

has said. 
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Valamji Humbal re-elected unopposed as Sarhad Dairy director 
May 24, 2022 5:08:20 am 

https://indianexpress.com/article/cities/rajkot/valamji-humbal-re-elected-unopposed-as-sarhad-dairy-director-7932723/ 

 
ncumbent Vice-Chairman of Gujarat State 

Milk Marketing Federation (GCMMF), 

Valamji Humbal, was among the 12 candi-

dates elected unopposed as directors of Kutch 

District Cooperative Milk Producers Union Lim-

ited (KDCMPUL), popularly known as Sarhad 

Dairy, Monday. 

After scrutiny of nomination papers, only 12 

candidates of the panel led by Humbal were left 

in the fray for as many seats of directors of the 

board of KDCMPUL. Hence, they were declared 

winners unopposed. Humbal, the incumbent 

president of Sarhad Dairy, won the election for 

the fifth time. He was elected the founding 

chairman of Sarhad Dairy in 2009. Besides Hum-

bal, seven other incumbent directors, including 

Dhanuben Makwana, Vishram Rabadiya, Govind 

Bava, Dayaram Kalariya, Motibhai Bharwad, 

Dharmendrasinh Jadeja and Hasmukh Patel 

were re-elected. The four new directors include 

Shantaben Ahir, Jesabhai Rabari, Naran Dhila 

and Mayur Mota. 

Sarhad Dairy is one of the member unions of 

the GCMMF, the state’s apex cooperative dairy 

organisation, which markets milk and milk prod-

ucts under the popular brand name Amul. 

While elections to cooperative bodies are not 

fought on symbols of any political party, Hum-

bal and others pledge allegiance to the BJP. 

The newly-elected directors went to Gandhina-

gar to thank state BJP president CR Paatil. Inci-

dentally, the BJP has started nominating candi-

dates for election to cooperative bodies in the 

state since Paatil took over as the BJP’s state 

unit chief. 

 

 

 

Punjab, Himachal Stare At Milk Crisis As Dairy Farmers Protest Pressing Price Hike 
21 May 2022 08:25 PM (IST) 

https://news.abplive.com/news/india/punjab-himachal-stare-at-milk-crisis-as-dairy-farmers-protest-pressing-

price-hike-1532942 

 
ew Delhi: Thousands of dairy farmers in Punjab 

massed at the state-run Verka milk processing 

plant in Mohali on Saturday, announc-

ing that they will go on strike to press 

for their demands which includes an 

increase in milk procurement price, news 

agency IANS reported. The strike is likely to hit 

the supply of milk and dairy products by Milk-

fed, a state-run milk cooperative, to Chandigarh 

and several other parts of Punjab and Himachal 

Pradesh on Sunday. 

Speaking to IANS on Saturday, Daljit Singh Sa-

darpura, president, Progressive Dairy Farmers 

Association (PDFA), said dairy farming is the 
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second largest source of livelihood in the state 

after agriculture. 

“The state ranks number one in commercial 

dairy farming in the country. The number of 

dairy farmers in Punjab is more than the entire 

country. Every single dairy farmer here is grap-

pling with a financial crisis. We didn’t raise the 

demand for an increase in milk procurement 

price over the last two years as we knew that 

people, including us, were going through a hard 

time because of the pandemic,” he was quoted 

as saying by IANS. 

Claiming that milk prices haven’t been hiked for 

more than two years, Sadarpura said, “Wheat 

and fodder contributes roughly 75 per cent to 

the expenditure on milk production.” 

He said expenses on cattle feed have doubled 

over the last two years, adding, “The major 

component of cattle feed is soybean, which was 

Rs 3,200 per quintal a year back and has since 

increased to Rs 10,000 per quintal.” 

The IANS report further quoted him as saying 

that the association has apprised the AAP gov-

ernment of the financial distress of the dairy 

farmers, urging it to compensate them on simi-

lar lines as other states. “But the government 

has failed to pay heed to our demands,” he said. 

The association’s press secretary Resham Singh 

Bhullar threatened to press on with their agita-

tion till their demands are met. 

 

 

Milkfed increases milk procurement price by Rs 20 per kg fat 
May 21, 2022 07:22 PM (IST) 

https://www.tribuneindia.com/news/punjab/milkfed-increases-milk-procurement-price-by-rs-20-per-kg-fat-

396815 

 
onsidering difficulties being faced by 

milk producers due to continuous in-

crease in purchase price of raw cattle 

feed ingredients, finished feed rates, fodder and 

other milk production overhead costs, Milkfed 

Punjab has decided to increase its milk procure-

ment price being paid to farmers by Rs 20 per 

kg fat w.e.f. May 21, 2022, which will increase 

the cow milk rate approximately by Rs 1 per kg 

and buffalo milk by Rs 1.40 per kg milk for farm-

ers. 

Divulging the details, Co-operation Minister 

Harpal Singh Cheema assured that in future also 

more concrete steps would be taken for the 

benefit of milk producers and best quality milk 

products will be provided to the consumers in 

the state through Verka.  Milkfed has always of-

fered high milk purchase prices to its milk pro-

ducers, especially during the Covid pandemic, 

when private buyers not only stopped buying 

milk but also drastically reduced the milk pro-

curement prices. 

He appealed to all the milk producers to 

strengthen the milk co-operative societies of 

Verka by pouring maximum milk during the 

summer period so that Verka gets more milk, 

and profits thus earned are utilized to 

strengthen the milk co-operative societies and 

improve the socio-economic position of milk 

producers by giving them better price. 

Milkfed Managing Director, Kamaldeep Singh 

Sangha said that after agriculture, milk produc-

tion is the main occupation of rural population. 
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Milkfed is already paying higher milk procure-

ment price to its milk producers as compared to 

other neighboring states. 

After value addition of milk procured from milk 

producers, the milk products manufactured are 

sold in the market and about 80% of the reve-

nue thus generated is returned back to the milk 

producers in the shape of milk procurement 

price, various input services, subsidies etc. 

 

 

Punjab dairy farmers hold protest in Mohali, seek hike in milk procurement prices 
May 21, 2022 07:30 PM (IST) 

https://www.tribuneindia.com/news/punjab/punjab-dairy-farmers-hold-protest-in-mohali-seek-hike-in-milk-pro-

curement-prices-396841 

 
unjab dairy farmers on Saturday held a 

massive protest in front of a state-owned 

milk plant in Mohali, seeking hike in milk 

procurement prices. 

Though the AAP government on Saturday an-

nounced to increase Rs 20 per kg milk fat, the 

protesting farmers rejected it as inadequate, 

saying they want a hike of at least Rs 100 per 

kg. 

Under the banner of Progressive Dairy Farmers' 

Association (PDFA), farmers from several parts 

of the state gathered outside the Verma milk 

plant in Mohali. They blocked one side of the 

main road leading to Chandigarh in support of 

their demands. Because of the protest, com-

muters faced inconvenience. 

The protesters also blocked the entry gates of 

the Verka milk plant with which the supplies of 

milk and milk products from the plant could be 

affected. 

PDFA president Daljit Singh Sadarpura said the 

milk prices have not been increased in the past 

two years while their input prices, including 

feed prices, have almost doubled. 

"The price of soybean has increased from Rs 

3,200 per quintal a year ago to Rs 7,200 per 

quintal. Similarly, the prices of other items have 

also gone up which hit the dairy sector hard," 

said Sadarpura. 

He said several dairy farmers who have been 

suffering because of inadequate returns have 

started selling their cattle. The COVID-19 pan-

demic also hit the dairy sector hard, he said. 

Pointing out that the commercial dairy farming 

sector provided an impetus to the crop diversifi-

cation programme in the state, Sadarpura urged 

the Aam Aadmi Party government to "save this 

sector". 

He said the state government should raise the 

procurement price by at least Rs 100 per kg milk 

fat. At present, Punjab State Cooperative Milk 

Producers Federation Limited (Milkfed) is giving 

Rs 730 per kg fat to dairy farmers, said Sa-

darpura. 

Meanwhile, Milkfed on Saturday announced to 

increase its milk procurement price being paid 

to farmers by Rs 20 per kg fat with effect from 

May 21. Since March this year, Milkfed has al-

ready raised prices by Rs 50 per kg fat. 
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inister for Animal Husbandry, Fisher-

ies and Dairy Development Kuldeep 

Singh Dhaliwal today held a meeting 

with progressive dairy farmers and fish farmers 

at livestock complex here. In this meeting, they 

discussed the problems being faced by dairy 

farmers and fish farmers. 

Speaking on the occasion, the Cabinet Minister 

said that the Government is committed to di-

versify agriculture, for which a massive cam-

paign will be launched across the state to pro-

mote the allied occupations of agriculture, dairy 

farming and fisheries, and animal husbandry in 

a big way and to make the state a leader in this 

field. 

The minister also appealed to the youth to opt 

for these allied farming practices and said that 

the government will extend maximum help to 

those who are willing to adopt these practices. 

Earlier, Daljit Singh, president of the PDFA Com-

mittee, dairy farmers have also taken up sug-

gestions for setting up a stabilization fund for 

milk prices, besides increasing the rates of milk, 

providing cheap feed, etc. It also demanded a 

stringent law to crack down on adulterated milk 

trade by existing dairy farmers. 

Minister Dhaliwal said that still half of the vil-

lages in the state are not connected with Verka 

and their main aim is to further strengthen the 

cooperative movement in the state by connect-

ing people with the dairy farming business in all 

the villages. 

The Minister further said that it has only been 

two months since the government was formed, 

so all the dairy farmers should cooperate with 

the government and all their legitimate de-

mands will be addressed. 

During a meeting with the fish farmers the Min-

ister gave directions to the officials of the Fish-

eries Department, the Minister said that one 

lakh acres of salinity affected land should be 

brought under the control of fish farming by 

linking the youth with fish and prawn farming. 

Agreeing with another view, Kuldeep Dhaliwal 

said that in order to reduce the cost of electric-

ity for fish and shrimp farming, a proposal 

should be prepared and submitted for providing 

subsidized installation of solar pumps. Regard-

ing the solution of the problem of fish theft in 

the fish ponds, the Minister directed the de-

partment to prepare a proposal for the provi-

sion of CCTV facilities at the ponds. Apart from 

this the Minister also directed to look into the 

possibility of providing insurance facilities to 

fish and shrimp farmers to the farmers. 

Prominent present in the meeting included Vi-

kas Pratap, Principal Secretary Animal Hus-

bandry, Fisheries and Dairy Development De-

partment, , Kamldeep Singh Sangha Managing 

Director, Milkfed, Dr. Subhash Chandra, Direc-

tor, Department of Animal Husbandry, Kuldeep 

Singh Jassowal, Director, Department of Dairy 

Development, Inderjit Singh, Vice Chancellor, 

GADWASU, Sukhwinder Singh Walia, Assistant 

Director Fisheries and Dairy Development De-

partment besides other officials of the depart-

ment were also present. 
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n a landmark judgment, the Delhi High 

Court directed Google, Facebook, and Twit-

ter to remove the defamatory videos 

against the Gujarat Milk Marketing Cooperative 

Federation (GCMMF) which sells its product un-

der the brand name Amul. 

The judgment of the court came on Friday last 

week. In euphoria, Managing Director R S Sodhi 

lost no time in sharing the good news with his 

followers on Twitter and wrote, “Very Historic 

Judgement @Amul_coop”. 

According to Bar and Bench.com Amul’s advo-

cate Abhishek Singh submitted that the defend-

ants had initiated a malicious, slanderous cam-

paign against the dairy brand that was defama-

tory and launched with the sole intention of 

creating bias, fear, and psychosis in the minds 

of the public to give up Amul dairy products and 

instead shift to plant-based products like al-

mond milk, soy milk, tofu, etc. 

Singh said that various well-known advertise-

ments and jingles of the brand were taken and 

edited with clippings of dairy animals being bru-

tally tortured, with the ulterior motive of caus-

ing serious harm and injury to the highly re-

puted brand, Amul, and its well-known brand 

name and trademark. 

Meanwhile, social media users also reacted to 

this development. “No one can defame the best 

brand of India. The Taste of India”, wrote one of 

the users on Twitter. 

The high brand value of Amul also makes it vul-

nerable to copying. Earlier it fought cases 

against the manufacturers of underwear, trac-

tors and other products to use the name’ Amul. 

But Amul led by from the front by its MD RS So-

dhi had fought a heroic fight against PETA’s ad-

vocacy of Vegan Milk. “Will they give livelihood 

to 100 million dairy farmers (70% landless), who 

will pay for children school fee .. how many can 

afford expensive lab manufactured factory 

foods made out of chemicals … And synthetic 

vitamins.”, Sodhi’s words were lapped up by so-

cial media enthusiasts. 

PETA doesn’t even spend a dime from its over 

USD 40 million funds on saving animals. It’s 

more focused on creating a way to tech-based 

food biz & close the traditional food biz, as that 

will help them control the food chain more ef-

fectively, since lab production is controllable. 

The ‘Amul’ brand is trademarked by the Kaira 

District Co-Operative Milk Producers Union Ltd 

(KDCMPU), also known as the Amul dairy, since 

1955. The Gujarat Cooperative Milk Marketing 

Federation Ltd (GCMMF) uses the name to pro-

mote and market its products. 

GCMMF is an umbrella body under which 18 

milk cooperatives, including KDCMPU, function. 

The case had been filed by both GCMMF and 

Amul Dairy. 
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ndia to host IDF’s annual event first time 

since 1974 

The annual flagship summit of the Interna-

tional Dairy Federation (IDF) – World Dairy Sum-

mit 2022 will be held in India first time since 

1974 under the theme of “livelihood and nutri-

tion”. 

The first physical event post Covid by the IDF, 

will be organised in New Delhi-NCR between 

September 12-15, 2022. 

Earlier edition of World Dairy Summit 2019 was 

held in Istanbul, Turkey, while the 2020 Summit 

scheduled to be held in Cape Town, South Af-

rica was cancelled due to the COVID-19 pan-

demic. 

During a curtain raiser event in New Delhi on 

Tuesday, Union Minister of State for Fisheries, 

Animal Husbandry and Dairying Sanjeev Kumar 

Balyan said, “It is a matter of great delight that 

India has got the opportunity to host the World 

Dairy Summit after 48 years.” 

Dairy industry stakeholders from over 40 coun-

tries would participate in the Summit. 

Caroline Emond, Director General, IDF stated 

that India’s success story of women empower-

ment will be shared with the world through 

World Dairy Summit. 

Piercristiano Brazzale, the President of Interna-

tional Dairy Federation (IDF) announced a new 

IDF Award in Innovation, which will be handed 

over on September 12 – the first day of the 

World Dairy Summit 2022. “We will give the 

award in 12 categories,” he said. 

Meenesh Shah, Chairman, National Dairy Devel-

opment Board (NDDB) and the Member Secre-

tary of Indian National Committee of IDF in-

formed that India’s dairy sector provides in-

come opportunities to about eight crore farm-

ers, hence the World Dairy Summit is significant 

to the stakeholders in India. 

“Not only the farmers, but even the landless 

farmers are linked with dairy. Milk is an im-

portant means of livelihood in our country,” 

Shah said. 

Commenting on the theme of the Summit “Live-

lihood and Nutrition”, Shah said, “Milk and milk 

products play a very important role in providing 

nutrients to the rural people. And as the theme 

of the WDS is based on nutrition, we expect 

that participants from 40-45 countries and a 

large number of farmers to be part of the 

event.” 

Atul Chaturvedi, Secretary, Department of Ani-

mal Husbandry and Dairying informed that India 

will get the benefit of experience of the Interna-

tional Dairy Federation and “the world leaders 

on dairy who will come to India and the country 

will benefit by learning from them what they do 

for the dairy sector and it will also be a great 

opportunity for India to showcase its achieve-

ments in the dairy sector.” Chaturvedi is also 

the Chairman of the IDF-Indian National Com-

mittee. 

 

 

 

 

 

 

I 

https://dairynews7x7.com/stories-of-women-empowerment-through-dairy-world-dairy-summit-2022/


How Parle Agro is milking the flavoured milk market with Smoodh 
MAY 19, 2022 

https://dairynews7x7.com/how-parle-agro-is-milking-the-flavoured-milk-market-with-smoodh/ 

 few months ago, Nadia Chauhan went 

on an excursion to Patalganga River, 

some 60 km east of Mumbai. Nestled 

amid the rocky Sahyadri mountains and flanked 

by grassy vistas, she noticed local kids wading 

into the cool waters holding packs of Smoodh—

a newly launched flav`oured milk drink from the 

house of Parle Agro, the Rs 2378 crore-by-reve-

nue maker of Frooti. Chauhan, joint managing 

director, asked a colleague who had accompa-

nied her whether she had distributed the palm-

sized tetra packs to the kids. “No,” she smiled, 

shaking her head. “It’s become a rage here.” 

“The biggest achievement of what we have 

done is take dairy beverages into the rural mar-

ket, which had never experienced a packaged 

dairy beverage before,” says Chauhan. The high 

price points were a barrier, she says. Amul’s 

Kool flavoured milk drink, for example, sells at 

Rs 20 for 180 ml, while Hershey’s milkshake 

sells at Rs 35 for 180 ml. Smoodh, on the other 

hand, which comes in chocolate, toffee caramel 

and coffee flavours, retails at Rs 10 for 85 ml, 

giving it reach and accessibility. As a result, 50 

percent of Smoodh’s revenue contribution to-

day comes from rural markets. “It’s really thrill-

ing,” beams Chauhan. Her infectious enthusi-

asm and charisma are palpable even over a 

Zoom call.  

“Promotion karne ki zarurat hi nahi hai (it 

doesn’t need to be promoted),” says Sudhakar 

Shetty, a distributor in the Patalganga River 

area of Khopoli and other surrounding towns. 

“Bacche ko bahut pasand hai and mummy log 

ko bhi accha lagta hai kyuki doodh ka bana 

hai [Kids love it and mums also like it because 

it’s a healthy, milk-based drink].” Shetty has 

been a distributor with Parle Agro for nearly 22 

years. He sells Smoodh stock worth over Rs 8 

lakh a month to retailers. Moreover, kids, he 

says, are now choosing Smoodh over a Rs 

10 Cadbury Dairy Milk chocolate bar. “It’s the 

same price and its more filling than Cadbury.” 

Similar sales across the country have ensured 

Smoodh is growing explosively: 300 million 

packs were sold in the seven months since its 

launch in September 2021. The company is on 

track to sell 1.3 billion packs by the end of this 

year. Already, it claims to have captured 33 per-

cent share of the Rs 800 crore flavoured milk 

market by number of packs sold. 

 
“Their entire strategy is based upon price 

point,” says N Chandramouli, a brand strategy 

specialist and CEO of TRA Research. “Amul is 

the king of dairy. It has control over the basic 

raw material, and if it hasn’t been able to re-

duce prices, you can imagine how tough it must 

be.” 
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So how did Parle Agro crack it? 

Simply put, “through sheer innovation”, as one 

analyst, who covers the dairy sector but is not 

authorised to speak to the media, puts it. Both 

at the front and the back end. 

For a more detailed understanding, circle back 

to March 2020. As India plunged into a sudden 

and immediate lockdown, Parle Agro had stock 

worth over Rs 500 crore, including boxfuls of 

Frooti and Appy Fizz, ready to be shipped to re-

tailers from its factories. 

“March to June is the peak season for a bever-

age player. We do almost 65 percent of our 

business during these four months and here we 

were, clueless about what to do with all this 

stock that has a short shelf life,” recalls Madhur 

Pandey, vice-president of marketing at Parle 

Agro. 

Almost overnight, the company built out a tele-

calling platform to reach out to retailers, figured 

out deliveries to them in the wee hours of the 

morning and for the first time stocked products 

at pharmacies, which were allowed to remain 

open 24×7. They also forayed into ecommerce 

and commenced home deliveries for residential 

societies. Sales, as a result, kept ticking and the 

stocks were eventually exhausted. 

But Chauhan and team wanted to do more. 

Confined to their homes and uncertain of the 

future, they knew people needed something to 

lift their spirits. While most others launched a 

frenzy of products claiming immunity benefits 

against Covid-19 and even cures for it, Parle 

Agro went the other way. It launched B-Fizz, an 

extension of Appy Fizz, in a record 30 days from 

lab-to-market in September 2020. A malt-based 

drink, B-Fizz has the taste and feel of beer. 

“People weren’t stepping out. And few people 

in India can drink at home with their kids and 

parents around,” says Pandey. “We launched 

this product for them.” 

It turned out to be hit. Brand sales [sales of the 

product across all channels] totalled Rs 500 

crore in just one year. “It was like a fresh breath 

of energy and life all over in the market. And as 

a brand it reached the Appy Fizz levels in a short 

span of existence and Appy Fizz is a very big 

brand for us,” says Chauhan. 

Success notwithstanding, Chauhan was, all the 

while, plotting an even bigger expansion into 

dairy beverages. Over the last few years, the 

team had researched and developed over 1,000 

prototypes before arriving at what was to be-

come Smoodh. 

 

Around the same time as Parle Agro decided to 

launch B-Fizz, Chauhan also took the decision to 

go ahead with a massive Rs 400 crore invest-

ment to foray into dairy. It wasn’t the com-

pany’s first time in the space. Back in 2001, it 

launched N-joi fruit milk but withdrew the prod-

uct after four years despite it being hugely pop-

ular because of a lack of consistent supply of 

good quality milk. 
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“This time around, the timing is right,” says 

Chauhan. First, dairy farming has progressed by 

leaps in the two decades since N-joi was 

launched and folded, enabling Parle Agro to se-

cure consistent, standardised access to high 

quality milk. Second, Covid-19 has led to rising 

health consciousness among consumers and 

dairy, with its perceived health benefits, is best 

placed to capitalise on the shift. Says Tulsi Joshi, 

senior food and drink analyst, India, at Mintel, 

“In India, launch activity in flavoured milk 

soared in the 12 months to January 2022, corre-

sponding with its reputation as affordable nutri-

tion during the pandemic.” 

 

Moreover, while N-joi was priced at Rs 12-Rs 15 

for a 200ml pack, the Rs 10 price point was cru-

cial for making Smoodh a success, says Chau-

han. Innovation at both the front end and back 

end went into achieving it. 

 

For example, much thought went into develop-

ing an 85 ml pack. The Rs 20 priced 180 ml to 

200 ml packs available in the market today from 

the likes of Amul, Hersheys, Cavin Kare, Britan-

nia, ITC, Mother Dairy, Parag and so on, are 

more than what a child can consume. So the 

drink is either wasted or an adult has to finish it 

off. Parle Agro’s 85 ml, however, is large 

enough to satiate a child and just enough to 

serve as a pick-me-up in between meals for 

adult consumers, says Chauhan. 

 

Similarly, Parle Agro had to be innovative in 

how it approached the product financially. Un-

like its competitors, it has set up multi-location 

dairy plants to be closer to consumers. In Sitar-

ganj (Uttarakhand) and Ambala (Haryana) in the 

north, near Kolkata (West Bengal) in the East 

and Mysore (Karnataka) in the South. Another 

factory covering central India (Bhopal in 

Madhya Pradesh) is due to open shortly. 

 

Moreover, while milk wastage of up to 4-5 per-

cent is the norm in the industry—which in turn 

pushes up prices of the products—Parle Agro 

has reduced its wastage to “less than 0.01 per-

cent” through “in-house technology develop-

ment”, says Pandey, without letting in on more 

details. “There’s a math which has been derived 

at each level. We’ve developed several innova-

tions like this at the back end which can’t be 

seen by anyone but are very critical when you 

see a Rs 10 product.” 

 

The fact that Parle Agro is looking at scale has 

also allowed them to get to Rs 10 price point. 

“At the end of the day, nothing can help you 

with pricing other than high volumes. It is vol-

umes which is allowing us to get to this price 

point,” says Chauhan. The volumes she’s refer-

ring to are eye-popping. Consider this: Chau-

han’s vision is to make the entire dairy portfolio 
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equal to Parle Agro’s beverage portfolio as it is 

today. Brand sales for the entire portfolio, 

which includes Frooti, Appy, Appy Fizz and Bai-

leys, were Rs 6,500 crore in 2019. Smoodh’s 

brand sales in the first seven months of its 

launch were roughly Rs 300 crore.“It’s a huge 

ask to get to that level,” says the analyst quoted 

above. “But Parle Agro knows how to build 

brands. They’ve done it repeatedly.” 

 

While Smoodh’s competition “can’t even 

dream” of bringing their prices down to Rs 10, 

says Chandramouli, regional markets where lo-

cal players have a stronghold might be tough to 

crack. Aarey for instance in Maharashtra, Arun 

in Tamil Nadu or Saras in Rajasthan are well en-

trenched and well-liked brands. 

 

That said, there’s massive headroom to grow. 

Despite the number of brands in the flavoured 

milk space the category is still under-developed. 

At Rs 800 crore, it’s a mere eight percent of the 

Rs 10,000 crore FFSD (Fruit Flavoured Still 

Drink) category and its largely metro based. The 

opportunity lies in the rural markets—where 

Smoodh’s contribution is already 50 percent—

as well as innovate in sub-segments of the cate-

gory. For instance, breaking through the barrier 

of being a “kids-only product” and fortifying the 

flavoured milks with high protein or calcium, 

positioning them as post workout drinks, devel-

oping interesting flavour profiles. 

 

While the West maybe moving away from dairy 

to plant-based alternatives, in India, we’re still 

far from that shift, says Chauhan. Milk is cultur-

ally important in the Indian context, almost 

every household has it in some form every day. 

Further, by positioning Smoodh as “liquid choc-

olate”, Parle Agro is also hoping to crack the 

much bigger Rs 4,300, Rs 10-chocolate market 

led by Cadbury’s Dairy Milk. The opportunities, 

much like Chauhan’s enthusiasm, are endless. 
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ndia is the world’s largest producer of milk 

but the country cannot export its surplus as 

Indian milk does not fulfil the international 

food quality standard. Though India exports few 

dairy products to certain countries, the liquid 

(raw) milk has so far not been able to get global 

market access. 

This concern will be one of the key issues of dis-

cussions at the World Dairy Summit  which is to 

be held in Greater Noida during September 12-

15 when India would showcase its dairy prod-

ucts and its adherence to quality norms proto-

col for liquid milk. Besides, India would also try 

to impress upon the participants as to why the 

‘milk and dairy’ products should not be included 

in any free trade agreements (FTA) with a coun-

try or geographical grouping. 

“There are many factors which are taken into 
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consideration while granting market access. The 

World Organisation for Animal Health  governs 

this issue and lays down protocol for export. We 

meet those standards for certain dairy products 

but not for liquid milk due to issues around 

‘foot and mouth disease’ (FMD) in cattle,” said 

Atul Chaturvedi , secretary, animal husbandry 

and dairying, while sharing details of the Sum-

mit. 

He said the country has been trying to resolve 

such issues and the Summit   will provide an op-

portunity to showcase Indian products to global 

stakeholders. “We have a target to deal with 

FMD through vaccination by 2025 and make In-

dia FMD free by 2030. We have been working 

on it through a dedicated programme of vac-

cination across the country,” said Chaturvedi. 

The FMD is very common amongst livestock 

such as cows, bulls, buffaloes, sheep and goats. 

It is a highly contagious viral disease that deeply 

affects the production of livestock. This disease 

has a direct negative impact on the trade of 

milk and other livestock products. 

Dairy is the single largest agricultural commod-

ity contributing 5% of the national economy and 

employing more than 8 crore farmers directly in 

India. The country being the world’s largest milk 

producer contributes 23% of global milk pro-

duction. Milk production in India has grown at a 

compound annual growth rate of about 6.2% to 

reach 210 million tonnes in 2020-21 from 146 

million tonnes in 2014-15. 

Approximately 1,500 dairy sector stakeholders 

from over 40 milk-producing countries are ex-

pected to attend the Summit which will be held 

in India after a gap of 48 years. “Dairy for nutri-

tion and livelihood” will be the theme of the 

Summit which will be organised by the Interna-

tional Dairy Federation (IDF) in association with 

India’s National Dairy Development Board . 

Responding to a question on FTA during a press 

conference on the Summit, junior animal hus-

bandry and dairying minister Sanjeev Kumar 

Balyan  said, “Our ministry wants that milk and 

dairy products should not be included in the 

FTA.” 

On the issue of increasing input cost of milk pro-

duction, the minister said though the milk 

prices should rise for the benefit of dairy farm-

ers, there is also a need to protect consumers’ 

interest. 

The World Dairy Summit is considered an effec-

tive way of gaining global exposure for the In-

dian industry which will attract attention to-

wards the smallholder milk production system 

of India. It will provide a forum to industry ex-

perts to share knowledge and ideas on how the 

sector can contribute to nourishing the world 

with safe and sustainable dairying. 

Speaking on significance of hosting the Summit 

in India, Meenesh Shah, chairman, NDDB and 

member secretary of Indian National Commit-

tee of IDF, said, “The dairy sector is the most 

important sector to boost the rural economy of 

India as it provides income opportunities to 

about eight crore farmers and that’s the Sum-

mit is significant to the stakeholders in India.” 
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t 21 crore tonnes a year, India is the 

world’s biggest producer of milk. 

Nonetheless, you are very unlikely to 

find a glass of it in most other countries. 

The reason? ‘Indian milk’ fails many leading in-

ternational specifications for quality, primarily 

due to the possibility of the presence of foot 

and mouth disease (FMD) virus. 

It will be one of the boiling topics of discussion 

at the upcoming World Dairy Summit, to be 

held in Greater Noida on the outskirts of the na-

tional capital in September. The summit was an-

nounced by the Union minister of state for fish-

eries, animal husbandry and dairying Sanjeev 

Kumar Balyan in Delhi on Tuesday. 

The annual meeting of the global dairy sector, 

bringing together CEOs of dairy processing com-

panies, government representatives, dairy 

farmers, suppliers and experts is being held in 

India after 48 years. 

“We have set in motion an intensive vaccination 

programme costing 13,500 crore aimed at erad-

icating FMD by 2025,” said Balyan about the 

concerns over export restrictions on Indian 

milk. 

Even a universal vaccination coverage in two 

years may still take up to 2030 before Indian 

milk can hope to make the cut for export eligi-

bility, an issue that is likely to curdle over at the 

Dairy Summit. 

The ban on Indian milk, especially in the Euro-

pean Union (EU) and the UK has been a bone of 

contention in the negotiations with both parties 

presently over reaching a free trade agreement 

(FTA). 

The reason given for the ban is that Indian milk 

does not meet food safety standards, primarily 

referring to FMD. The vocal Indian dairy indus-

try has been vociferous that they be kept out-

side the purview of the FTAs being negotiated, 

considering there is no reciprocity. 

Indian government has been eager to replicate 

India’s success in the domestic dairy sector by 

turning it into an export proposition, though 

with little success so far. In November, Prime 

Minister Narendra Modi had launched the 

‘Dairy Mark’, an index for quality, while the gov-

ernment has been working on a scheme for im-

proving the quality of produce of indigenous 

breeds of cattle. 

“The world will get to see India’s strides in tech-

nology in this field (at the Dairy Summit),” said 

the minister. 

“India’s ‘dairy story’ will be shared with the 

world at the summit,” said Caroline Emond, DG 

of the International Dairy Federation. “It has 

been an engine of development and of 

women’s empowerment,” she said. 
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s India plans to sign a slew of Free-

Trade Agreements (FTAs) with several 

countries in the near future, the minis-

try for animal husbandry is of the firm view that 

milk and dairy products should never form part 

of any such trade deal to protect the interest of 

farmers, minister of state Sanjeev Kumar Balyan 

said. 

According to sources, India is planning to enter 

into FTAs with the United Kingdom, Canada, Eu-

ropean Union (EU), Gulf Cooperation Council 

(GCC) and Israel. 

It has already signed FTAs with UAE and Aus-

tralia in the last few months. Of all, these coun-

tries, UK, Canada and EU are significant produc-

ers of milk in the world. 

Meanwhile, Balyan also batted for further in-

crease in milk procurement prices as input costs 

have gone up sharply in the last six months. 

“Milk prices should rise as input costs have 

gone up for farmers or else it will become unvi-

able for farmers to rear animals,” he said while 

addressing an event to announce IDF World Day 

Summit to be held in September 12-15 at India 

Expo Centre and Mart, Greater Noida. 

IDF is being held in India after nearly five dec-

ades under the theme "dairy for nutrition and 

livelihood". 

About 1,500 stakeholders, including dairy farm-

ers, dairy product manufacturers, scientists, 

dairy association officials from over 40 milk pro-

ducing countries are expected. 

Recently, the commerce ministry said India will 

not provide import duty concession under the 

FTA with Australia on 29.8 per cent of its tariff 

lines or product categories, including dairy 

products, food grains, precious metals, jewelry 

and most of the medical devices. 

Atul Chaturvedi, secretary, department of ani-

mal husbandry and dairying, said the dairy ex-

ports increased by 100 percent during the last 

fiscal year. He noted that 70-80 per cent of the 

consumer prices are passed to farmers. 

NDDB's chairman Meenesh Shah said Prime 

Minister Narendra Modi has been invited to in-

augurate the IDF World Day Summit. 

IDF president Piercristiano Brazalle and director 

general Caroline Emond were also present at 

the event. 
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he dairy industry is evolving at a rapid 

pace these days and India is the world’s 

greatest milk producer, accounting for 

22 percent of worldwide dairy production. It is 

also the single greatest agricultural product pro-

duced in the country, accounting for over 5 per-

cent of the national GDP. With 70 million dairy 

farmers tied to this industry, it is evident that 

dairy is intrinsically tied to the country’s liveli-

hood. In the past few years, the Indian dairy in-

dustry has received a tremendous boost 

through cutting-edge technology. These diverse 

advancements are intended to increase effec-

tiveness in milk production, improve cattle 

management, increase profit of the dairy farms, 

and enhance productivity. Dr K Rathnam  , the 

CEO of Milky Mist outlines more ways to incor-

porate and step towards technology-driven 

combined with sustainable development of the 

Indian dairy industry. 

Newer technologies are rapidly being intro-

duced to upgrade quality standards in the dairy 

industry, making it more efficient and produc-

tive. The majority of milk processes, such as 

room conditioning for milk products, packing, 

and cold storage for milk by-products, are man-

aged by state-of-the-art machinery, which im-

proves efficiency and quality. 

However, all of these cutting-edge machines are 

powered by grid electricity, which uses a signifi-

cant quantity of non-renewable energy sources, 

increasing greenhouse gas emissions. 

“Every business needs energy for its economic 

success, and the dairy industry is no exception. 

Energy is a non-renewable resource and us be-

ing dependent on it might result in its deple-

tion. In order to confront the challenges of the 

current energy scenario, we need to conserve 

this resource. There is an urgent need to shift 

our focus towards green and clean energy. For-

tunately, the dairy industry is one of few indus-

tries that can undergo change and adapt vari-

ous green technologies,” says Dr. K Rathnam.  

“A green planet is the greatest gift we can give 

to future generations,” believes Dr K Rathnam  , 

CEO Milky Mist . In that light, under his guid-

ance, Milky Mist has embraced the benefits of 

renewable energy and worked tirelessly to re-

duce carbon emissions. Every year, 1,99,306 

trees are preserved as a result of our renewable 

energy methods, and approximately 4,340 

tonnes of carbon dioxide emissions are cut 

down. In the surrounding property, Milky Mist 

has installed a state-of-the-art SPV solar photo 

voltaic power plant with a capacity of 4.0 MW. 

Recently, the company has also commissioned a 

7 MW solar power plant in Kavilipalayam, 

Erode, cementing its position as a leader in en-

vironmental sustainability. Every year, the in-

stallation is estimated to save 30,000 tonnes of 

carbon emissions. Milky Mist has become the 

1st Indian FMCG company to become 100 per 

cent self-sustainable  

That being mentioned, Dr. K Rathnam says, 

“Everyone has to play their part in making our 

planet green. Even though we did ours, doesn’t 

mean our duty ends here.” He informs us that 

we have a huge dairy industry, powered by 

small farmers. These farmers are sole suppliers 

of milk in big firms. It becomes challenging for 

dairy farmers who supply to the large coopera-

tives to accord with such technologies. Thus, Dr. 

K Rathnam elaborates on some cost-efficient 

and inexpensive ways for small scale farmers of 

India.   
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Dairy farmers can chill bulk-milk using a renew-

able energy device called a biogas milk chiller. 

More milk from rural dairy producers will be 

able to enter the cold chain, resulting in higher 

incomes. This solution lies in the hands of farm-

ers and their cattle. Similarly, biogas, which is 

derived from cow manure, is used to power a 

refrigeration unit. There are various social, eco-

nomic, and environmental advantages to this 

technique. Dairy farmers will benefit from re-

frigeration units since chilling reduces milk 

spoilage thus increasing the production and rev-

enues because milk extracted in the evening by 

dairy farmers can be used the next day. This 

method not only increases the milk sales but 

also tackle the problem of storage.  

Another efficient method that can be incorpo-

rated by small-scale dairy farmers is solar-pow-

ered cooling or refrigeration. It is a method of 

converting sunlight into cooling that can be 

used for refrigeration and air conditioning. For 

instance, a solar cooling system can provide 

chilled water or air conditioning for places to 

store milk, by absorbing solar energy and con-

verting it to a heat driven cooling process.    

It is important to remember that milk may ex-

ceed the maximum bacterial count after two to 

five hours in hot weather. In humid countries 

like India, milk has a high tendency to muck up 

during the hottest months of the year. This may 

result in rejection at collection centres or dairy 

plants. In this case, adopting a bulk milk chilling 

system is the best way to safeguard the quality 

of milk. This allows flexible use of milk, depend-

ing on the cooling requirements, increasing the 

life of fresh milk.   

Therefore, the crux of the problem is in devel-

oping the right combination of eco-friendly 

ways or adapting to the already existing ones in 

the dairy value chain. 

 

 

 

Verma visits dairy co-ops of J&K, says co-ops fighting poverty 
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nion Minister of State for Cooperation 

B.L. Verma recently visited Ganderbal 

in the Kashmir Valley and observed the 

functioning of the Tulmulla Milk Producers 

Dairy Cooperative Society, reports a news out-

let. 

The minister also visited several units of the 

Milk Producers Dairy Cooperative Society. In his 

remarks on the occasion, the minister praised 

the cooperative society for carrying out a range 

of successful activities and urged the society to 

expand its membership base and develop the 

capacity to generate employment opportuni-

ties. 

The minister also urged cooperative functionar-

ies to address the problems faced by the poorer 

sections of society through spreading the co-op-

erative movement. 
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Milma to open Kerala state’s sole milk powdering unit 
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he Kerala Cooperative Milk Marketing 

Federation (Milma) is gearing up to offer 

its milk powder brand by launching a 

mega powdering unit at Moorkanad near Val-

anchery in Malappuram district. The unit being 

set up in 12.5 acres will be the State’s first and 

only milk conversion factory. 

Milma officials hope to launch the unit by 

March next year. When the ₹100-crore facility 

becomes functional, it will be Milma’s largest 

single project in the State. It will be able to con-

vert one lakh litres of surplus milk every day. If 

stretched, the unit can process up to 1.30 lakh 

litres. 

Milma’s tiny powdering unit in Alappuzha was 

closed down about a decade ago. However, the 

federation badly felt the need for a powdering 

unit during the first COVID-19 lockdown, as 

thousands of litres of milk could not be sold. 

When the powdering units in Tamil Nadu and 

Karnataka refused to take milk from Kerala, 

Chief Minister Pinarayi Vijayan had to intervene 

and get 50,000 litres of milk processed at an 

Erode plant with the support of Tamil Nadu 

Chief Minister M.K. Stalin. 

Having felt the burning need for a powdering 

plant, Milma officials prepared an ambitious 

project with an eye on the future. Swedish mul-

tinational Tetra Pak is setting up modern milk 

conversion machines for Milma at a cost of ₹51 

crore. 

Although the project originally planned was for 

₹54.5 crore, the thought about investing with a 

futuristic mind pushed Milma to go for a ₹100-

crore project. “We chose Moorkanad, as Malap-

puram is the only district without a dairy plant 

in Malabar,” said Milma chairman K.S. Mani. 

Apart from the Plan funds of the State govern-

ment and ₹34 crore aid from NABARD, Milma is 

also raising a good amount for the ambitious 

project. “It is not a project for profit. Economi-

cally, it is not a viable project. But the social 

cause we stand for is more important for us,” 

said Mr. Mani. 

It will take 10 litres of milk to produce one kilo-

gram of milk powder. The cost of milk alone will 

be around ₹360 a kilogram. Milma will be under 

severe constraints to compete with popular 

brands available in the market. “But the biggest 

asset we have is our brand,” the chairman 

added. 

He said Milma would manage the high cost of 

milk powdering by sacrificing its profit and in-

creasing its efficiency. Value-addition will be the 

new mantra of the powdering plant. “We will 

make dairy whiteners and other value-added 

products, he said. 

The ultra-modern milk conversion machinery is 

expected to be installed in two months. The civil 

work of the factory will also be done simultane-

ously. 

At present, Milma is procuring around 15 lakh li-

tres of milk in Kerala every day, more than half 

of which is from Malabar. Milma officials hope 

to procure up to 17 lakh litres a day when the 

powdering plant becomes functional. 
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MAY 16, 2022 

https://dairynews7x7.com/odisha-dairy-farmers-body-demands-milk-msp-at-rs-50-per-litre/ 

 
 body of dairy farmers in Odisha on 

Sunday submitted a memorandum to 

Union Minister Sanjeev Balyan, de-

manding a minimum support price for milk at Rs 

50 per litre. Odisha Milk Farmers’ Association 

chairman Rabi Behera met Balyan, who is on a 

two-day visit to the state. 

Milk producers have ensured that India secures 

the top position in the sector globally, but they 

do not get a remunerative price for their pro-

duce, the association said in its representation. 

“Hence there is a need of fixing up milk MSP at 

Rs 50 per litre in the present era of price rise,” it 

said. 

The body also requested the minister of state 

for fishery, animal husbandry and dairying, to 

include milk and other milk-based products like 

paneer in Integrated Child Development Ser-

vices and Mid Day Meal programmes. 

ICDS scheme is one of the flagship programmes 

of the Centre for early childhood care and de-

velopment, while the Mid Day Meal is among 

the largest initiatives in the world to enhance 

nutrition levels of school-going children through 

cooked food. 

The association also demanded installation of 

milk parlours along national highways which 

can create additional employment opportuni-

ties for unemployed youths. It also urged the 

minister to take an initiative to set up milk hubs 

on premises of various temples in the country 

where dairy products can be made available for 

puja. 

They have also demanded for protection of 

grazing land across the country to boost animal 

husbandry. Behera said the minister has appre-

ciated the association’s demand and assured 

him of taking necessary steps to boost the sec-

tor. Behera said the minister has appreciated 

the association’s demand and assured him of 

taking necessary steps to boost the sector. 

 

 

 

Why doubling farmers’ income still remains a dream 
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n 2016, the Prime Minister had said farm-

ers’ income would double by 2022. How far 

is the nation from the target? 

Even though the government has not provided 

any concrete data on farmers’ income, the data 

available on various schemes for farmers pro-

videsome insights into its current status. 

The latest estimate of the income of agricultural 

households is based on the Situation Assess-

ment Survey of Agricultural Households, con-

ducted by the National Sample Survey Office 

(NSSO) during the 77th round (January-Decem-

ber 2019).  
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Income rose from wages 

As per survey, the average monthly income per 

agricultural household, from all sources, was es-

timated at ₹10,218 when compared with 

₹6,426 in 2012-13. In other words, farm income 

had risen by 59 per cent till 2019. 

But, in this period, their earnings came more 

from wages than from the crop production in 

2018-19. While MSPs have increased and the 

Centre is spending on farm mechanisation, in-

surance, etc., the lack of awareness is a hurdle 

in bringing schemes to farmers.  

Farmers’ earnings 

In 2012-13 (during the 70th NSS round), the av-

erage monthly income of agricultural house-

holds was ₹6,426, of which ₹2,071 came from 

wages, ₹3,081 came from crop production and 

cultivation, ₹763 from farming of animals, and 

₹512 from a non-farm business. 

The 77th NSS round data, in 2018-19, showed 

that the average monthly income has gone up 

to ₹10,218, of which the highest income comes 

from wages (₹4,063), followed by income from 

crop cultivation and production (₹3,798). There 

is also a substantial rise in income from animal 

farming (₹1,582 from ₹763). Farmers are also 

earning comparatively higher income from non-

farm businesses and leasing out land. 

However, farmers say that cultivation costs 

have almost doubled while their income is not 

commensurate with the rising inflation. Income 

from wages was 32 per cent in 2012-13. It was 

recorded to be 40 per cent in 2018-19. This im-

plies that farmers are turning into daily wage la-

bourers. 

Production and income 

The Ministry of Agriculture told the Lok Sabha in 

April this year that in 2013-14, the budget allo-

cation for the Department of Agriculture was 

₹21,933.50 crore. This increased by more than 

5.5 times to ₹1,23,017.57 crore in 2021-22. 

Foodgrain production increased to the highest 

ever from 265.05 million tonnes (mt) in 2013-14 

to 305.43 mt in 2020-21 (third advance esti-

mate). Horticulture production has increased 

from 280.99 mt in 2014-15 to 320.48 mt in 

2020-21 (second advance estimate), the highest 

ever for the horticulture sector. 

However, the NITI Ayog report on Doubling 

Farmers’ Income by Ramesh Chand (2017) 

states that in some cases, growth in output in-

creased farmers’ income, but in many cases, 

farmers’ income did not increase significantly 

with the increase in output. 

Benefit from schemes 

The Government had increased the minimum 

support price (MSP) for all the mandated kharif, 

rabi, and other commercial crops with a return 

of at least 50 per cent on the overall India-

weighted average cost of production from 

2018-19. The MSP for paddy was increased to 

₹1,940 per quintal in 2021-22, from ₹1,310 per 

quintal in 2013-14, marking an increase of 48 

per cent. The MSP for wheat was increased 

from ₹1,400 per quintal in 2013-14 to ₹2,015 

per quintal in 2021-22. 

Farmers who protested on Delhi’s borders 

against farm reform laws had demanded a law 

for guaranteed MSP.  The NSS 77th round 

shows that the percentage of output sold by 

households under the MSP ranges between 0 to 

24.7 per cent (except sugarcane). Paddy and 

wheat-growing households dominate the charts 

of MSP awareness and output sold under it. 

With over 14 per cent of 14.6 crore landholding 

farmers (2015-16) getting benefits from the 

MSP, most farmers are out of the MSP net and 

continue to sell their produce below MSP. 

The government launched the PM-KISAN in 

2019 to provide ₹6,000 per year in three equal 

installments, with a total of ₹1.8-lakh crore re-

leased to over 11.7 crore farmer families. 

This benefit does not necessarily go into the 

capital expenditure in farming, as small and 

marginal farmers still struggle to fulfill their 

basic needs, such as their children’s education 

and health expenses. 



Insurance, credit and infra 

About 29.29 crore farmer applicants enrolled 

themselves under the Pradhan Mantri Fasal 

Bima Yojana (PMFBY), launched in 2016. Over 

8.99 crore (provisional) farmer applicants have 

received claims of over ₹1,03,903 crore. 

During this period, farmers paid nearly ₹21,448 

crore as premium, against which claims of over 

₹1,03,903 crore (provisional) were disbursed 

For every ₹100 of premium paid by farmers, 

they have received ₹484 as claims. Yet, many 

States such as Maharashtra, are now opting out 

of the scheme saying that farmers are unhappy 

with claim settlements. 

 
Institutional credit for the agriculture sector in-

creased from ₹7.3-lakh crore in 2013-14, with a 

target to reach ₹16.5-lakh crore in 2021-22.  

 
For agricultural mechanisation, from 2014-15 to 

2021-22 (as of December 31, 2021), ₹5,130.61 

crore has been allocated. On subsidy, about 

13.78 lakh machines and equipments were pro-

vided to them. About 16,007 custom hiring cen-

tres, 378 high-tech hubs, and 16,064 farm ma-

chinery banks have been established. However, 

farm mechanisation is posing a major threat to 

agricultural labourers. 

 
Under the Agriculture Infrastructure Fund, the 

government had mobilised ₹7,700 crore for 

more than 7,300 projects, but experts insist on 

need for more investment in infrastructure 

from the government and the private sector.  

Need for policy 

Farmers say that government schemes will not 

help them double their income unless govern-

ment policies on agriculture are comprehensive, 

grant freedom of technology and market, and 

infuse more money into infrastructure develop-

ment. 

 
Apex farmers’ organisations such as the Shet-

kari Sanghatana in Maharashtra say that ad hoc 

policies and schemes will not help farmers as 

long as government intervene in the market to 

control prices to keep the consumers happy at 

the cost of farmers. 

 



Global News 

2000 Liters Adulterated Milk Disposed 
May 31, 2022 

https://www.urdupoint.com/en/pakistan/2000-liters-adulterated-milk-disposed-1518468.html 

UZAFFERGARH, (UrduPoint / Paki-

stan Point News - 31st May, 2022 ) 

:PFA launched a comprehensive 

crackdown across the city to check the quality 

of milk, on the special instructions of Director 

General Punjab food Authority Shoaib Khan Ja-

doon. 

According to PFA sources, the PFA team 

stopped a van during a crackdown near Head 

Mohammadwala and claimed to have recov-

ered 2000 liters of adulterated milk from it after 

conducting a lactose test. 

PFA sources said that during the test chemicals 

and detergents were found in the milk which 

were harmful to health. 

The PFA arrested the owner of the van after dis-

posing of the unhealthy milk and registered 

an FIR against him under the Food Purity Act. 

 

 

 

A dairy farm in Trenton in USA is turning cow poop into profits 
MAY 30, 2022 
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ccording to the USDA, dairy cows can 

produce 80 pounds of manure per day. 

Jan Henderson grew up in a farming 

household. “My grandfather was a dairy farmer 

in Western New York. My dad was a dairy 

farmer in Western New York. We moved to 

Florida and relocated our dairy farm in 1986,” 

she said. 

Henderson is the CEO of Alliance Dairies in 

Trenton, but you won’t see her in a pantsuit. Al-

liance is the largest free-stall dairy in the state, 

with more that 6,500 Holstein cows. And Hen-

derson, with her blue jeans and pickup truck, 

takes her job very seriously. 

“I don’t want to say cows are more important 

than people but, you know, that is your liveli-

hood. So cropping or taking care of cows – feed-

ing, breeding, treating cows, milking cows – that 

was always of utmost importance,” she said. 

One of her responsibilities in managing a farm 

this large is processing the cow’s manure. Ac-

cording to the USDA, dairy cows can produce 80 

pounds of manure per day. With thousands of 

cows, all that poop can really add up. 

Doctor Saqib Mukhtar is the Associate Dean for 

the University of Florida’s Institute of Food and 

Agricultural Sciences. He explained that cows 

have a special organ called a rumen. 

In the rumen, tiny microorganisms break down 

the food and release gas. When the cows poop, 

some of those microbes continue to break 

down the manure, releasing more gas into the 

atmosphere, mostly methane. 

Mukhtar said each molecule of methane is 21 

times more potent than a carbon dioxide mole-

cule. Greenhouse gases, like carbon dioxide and 

methane, contribute to climate change by 

warming the planet, which causes more severe 

storms and rising sea levels. 
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“But those impacts are not just always localized, 

right? With the atmosphere, the gases do 

move,” Mukhtar said. 

Dairy and beef cattle farms produce about 2% 

of total worldwide greenhouse gas emissions. 

According to Climate Watch Data, in 2018, 2% 

accounted for 1 billion tons of greenhouse gas. 

Alliance uses a system called an anaerobic di-

gester to process their manure. From the out-

side, it just looks like a large concrete platform 

covered in metal pipes. But Del Bottcher, a soil 

and water engineer who worked on Alliance’s 

digester installation, said the system is much 

more than meets the eye. 

“You could actually play a football game down 

inside of this thing, it’s so large,” he said. The di-

gester is 140 feet wide and extends 12 feet un-

derground. 

Alliance is a free-stall dairy, meaning that all the 

cows stay in fan-cooled, water-misted and sand-

filled barns. “So it’s kind of like they’re laying at 

the beach all day because sand is very, very 

comfortable,” Henderson said. 

Bottcher said that cows actually prefer to stay 

in the barn rather than out in a pasture because 

of the Florida heat – cows don’t sweat, so they 

enjoy the shade and coolness of the mist. 

Each barn is built on a one percent incline. 

When the cows do their business, water will 

flush the sand and manure down the slope. The 

sand is separated and laid in the sun to dry and 

be reused in the barns. Pumps push the remain-

ing manure through metal screens to remove 

the water. The water is also recycled and used 

to reflush the barns multiple times. 

Mukhtar explained that the inside of the di-

gester works just like the inside of a cow’s ru-

men. “So when you have a lack of oxygen in 

that environment, you have this anaerobic bac-

teria that start to digest that manure,” he said. 

But unlike a cow’s rumen, the gas that is pro-

duced is captured instead of being released into 

the atmosphere. 

The above-ground portion of the anaerobic di-

gester is only part of the story: the concrete ex-

tends 12 feet underground. 

Once the manure goes into the digester, it sits 

in the oxygen-free environment while bacteria 

break it down for almost a month. The resulting 

methane is pumped into a generator, which 

uses the gas to create electricity. This electricity 

gets sent to the power grid. However much 

electricity Alliance produces, that much is re-

moved from the dairy’s energy bill, saving the 

dairy money. 

Henderson said when the generator is running, 

it produces enough electricity to power 425 

homes. But the generator often isn’t running. 

“We just continue to have challenges related to 

the generator, in one thing will break and then 

we’ll fix it, and then, ‘Oh darn, something else 

broke,’” she said. 

Henderson said the primary reason for all the 

malfunctions is that the gas produced from di-

gesting cow manure is full of other materials, so 

it’s not pure. Running this dirty gas through a 

generator can cause the machine’s parts to 

wear out quicker. 

This constant repair can be expensive. Hender-

son said the dairy paid $40,000 for a replace-

ment part on the generator that got there 6 

months later. During that time, Alliance had to 

burn the methane that the digester generated 

instead of generating electricity. 

Add on top of this the initial investment to build 

the system. Henderson said in 2011, the cost of 

building Alliance’s digester was $8 million. A 

government grant covered 30% of that, but the 

rest was a cost that Alliance had to pay upfront. 

https://www.climatewatchdata.org/


This is a cost that many smaller dairies simply 

can’t afford by themselves. 

According to the EPA’s AgSTAR anaerobic di-

gester database, there are 294 anaerobic di-

gesters that operate on dairy-only farms in the 

U.S. Of those, only 88 received at least partial 

USDA funding for construction. This doesn’t in-

clude state or local programs, but it’s still only 

about 30% coverage. 

Henderson said one goal for the digester when 

it was built in 2011 was for the electricity gener-

ated to fully pay for the cost of the construction 

in 10 years. But with the constant costly repairs, 

she said that hasn’t happened yet. 

Moving forward, Alliance has partnered with 

TECO Peoples Gas, a natural gas distribution 

utility that serves almost 425,000 customers in 

Florida, to build a biogas conditioning facility. 

This will clean the methane and turn it into nat-

ural gas, which will then be pumped onto an in-

terstate pipeline. That gas can theoretically be 

used for energy all over the country. This can 

actually make the farm more money. 

Bottcher says California has a carbon credit pro-

gram that will pay dairies for their natural gas. 

And as long as Alliance’s gas could theoretically 

go to California, the California government will 

give Alliance these credits. 

Despite installing a system that reduces me-

thane emissions on her farm, Henderson is 

skeptical about the environmentalism move-

ment. 

“The farmer has to be incentivized to do it, be-

cause if it doesn’t improve his financials, there’s 

not gonna be any incentive to do it. Because 

sustainability, you got to be profitable to be 

sustainable,” she said. 

Henderson hopes that once the natural gas in-

frastructure is in place at Alliance, that profit 

will start to show up. 

The generator that Alliance uses to create elec-

tricity isn’t without its problems. 

Other solutions 

Besides anaerobic digestion, University of Flor-

ida researchers are working on another way to 

reduce methane emissions from livestock. Juan 

Vargas is a PhD student with UF’s Institute of 

Food and Agricultural Sciences. He is working 

with a team of researchers exploring food alter-

natives and additives to reduce the methane 

produced inside the cow. 

He said some of these experimental feeds show 

promising preliminary results. “Red algae shows 

a 60-80% reduction of methane in the rumen,” 

Vargas said. Other feed alternatives include ni-

trates and essential oils, which reduce methane 

by 30% and 10% respectively. 

However, more research still has to be done to 

make sure the additives are safe for both cows 

and humans. 
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New questions about the freshwater impact of NZ dairy farming 
MAY 30, 2022 
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ater scarcity and water pollution are 

increasingly critical global issues. 

Water scarcity is driven not only by 

shortages of water, but also by rendering water 

unusable through pollution. New Zealand is no 

exception to these trends. 

Demand for water has rapidly increased, and 

New Zealand now has the highest per capita 

take of water for agriculture among OECD coun-

tries. Regulatory failures have also led to over-

allocation of many ground and surface water re-

sources. 

Some water sources are also well on the way to 

being unusable. Over the past few decades, nu-

trient and sediment emissions into waterways 

have increased, driven by agricultural and horti-

cultural intensification. 

Much is made of the environmental benefits of 

New Zealand’s “grass-fed” dairy systems. But a 

major downside of high-intensity outdoor farm-

ing systems is the nitrate leaching from animal 

waste and synthetic fertilisers that contami-

nates fresh water. 

Milk’s grey water footprint 

Our new paper focuses on nitrate pollution in 

Canterbury. We comprehensively quantify, for 

the first time, the nitrate “grey water” footprint 

of milk production in the region. 

A water footprint (WF) is a measure of the vol-

ume of fresh water used to produce a given 

mass or volume of product (in this case, milk). 

It’s made up of both “consumptive” and “degra-

dative” components. The consumption compo-

nent is rainwater (green WF) and groundwater 

or surface water (blue WF) used in irrigation. 

Grey water is the degradative part – the volume 

of water needed to dilute the pollutants pro-

duced to the extent the receiving water remains 

above water quality standards. 

Most water footprint studies of food systems 

highlight the consumptive water component 

and often neglect the degradative component. 

However, we found Canterbury’s pasture-based 

systems mean grey water is the biggest compo-

nent. 

Standards and thresholds 

Our analysis found the nitrate grey water foot-

print for Canterbury ranged from 433 to 11,110 

litres of water per litre of milk, depending on 

the water standards applied and their nitrate 

thresholds. 

The 11,110 litre figure is to meet the Australa-

sian guideline level to protect aquatic ecosys-

tems, and the 433 litre figure is to meet current 

drinking water limits. 

(Drinking water having lower limits may seem 

counter-intuitive, but the limit is based on 70-

year-old research that has been superseded 

without legislation catching up.) 

The larger footprint is higher than many esti-

mates for global milk production. It reveals that 

footprints are very dependent on the inputs 

(such as feed and fertiliser) included in analyses 

and water quality standards. 

A previous dairy water footprint study in Can-

terbury gave a grey water footprint of about 

400 litres of water to make a litre of milk. How-

ever, it used the New Zealand drinking water 

standard for nitrate-nitrogen (nitrogen present 

in the form of nitrate ion) of 11.3 milligrams per 

litre (mg/l). 

This vastly underestimates the problem. The 

Water Footprint Assessment Manual, which 

sets a global standard, stipulates the concentra-

tion of pollutants should meet “prevailing” 

freshwater quality standards. 

W 
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In New Zealand, the National Policy Statement 

for Freshwater Management sets a bottom line 

for nitrate-nitrogen of 2.4mg/l, much lower 

than the level for drinking water. 

Our analysis – based on prevailing freshwater 

quality standards – shows the production of 

one litre of milk in Canterbury requires about 

11,000 litres of water to meet the ecosystem 

health standards. 

12-fold reduction needed 

The large footprint for milk in Canterbury indi-

cates just how far the capacity of the environ-

ment has been overshot. To maintain that level 

of production and have healthy water would re-

quire either 12 times more rainfall in the region 

or a 12-fold reduction in cows. 

Dairy farming at current levels of intensity is 

clearly unsustainable. We know 85 per cent of 

waterways in pasture catchments, which make 

up half the country’s waterways (measured by 

length), exceed nitrate-nitrogen guideline val-

ues for healthy ecosystems. 

Evidence is also emerging of the direct human 

health effects (colon cancer and birth defects) 

of nitrate in drinking water. Extensive dairy 

farming in Canterbury is already leading to sig-

nificant pollution of the region’s groundwater, 

much of which is used for drinking water. 

Current practices also threaten the market per-

ception of the sustainability of New Zealand’s 

dairy industry and its products. The “grass-fed” 

marketing line overlooks the huge amounts of 

fossil-fuel-derived fertiliser used to make the 

extra grass that supports New Zealand’s very 

high animal stock rates. 

Also overlooked is the palm kernel expeller 

(PKE) fed directly to cows. New Zealand is the 

biggest importer globally of this byproduct of 

palm oil production. 

The synthetic fertiliser problem 

Growing use of synthetic nitrogen fertiliser has 

helped dramatically increase nitrate levels and 

the water pollution problems New Zealand 

faces. 

Until the 1990s, reactive nitrogen (a term used 

for a variety of nitrogen compounds that sup-

port growth) in pastures was predominantly ob-

tained through nitrogen-fixing clover plants. But 

synthetic nitrogen fertiliser from fossil fuels dis-

placed natural systems and drove intensifica-

tion. 

Globally, synthetic nitrogen production has now 

eclipsed all that produced by natural systems. 

This disruption of the nitrogen cycle seriously 

threatens global human sustainability, not only 

through its impacts on the climate, but also 

through localised impacts on fresh water. 

The European Science Foundation described the 

industrial-scale production of synthetic nitrogen 

as “perhaps the greatest single experiment in 

global geo-engineering that humans have ever 

made”. 

It is clear that water is becoming a defining po-

litical and economic issue. Changing attitudes to 

its quality and accessibility depends on accurate 

information – including how water is used to di-

lute agricultural waste. 

This article is republished from The Conversa-

tion  under a Creative Commons license by NZ 

Herald on May 30th 2022. Read the original ar-

ticle by Mike Joy-Senior Researcher; Institute 

for Governance and Policy Studies, Te Herenga 

Waka – Victoria University of Wellington. 
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hina’s demand for dairy products plays 

a pivotal role in setting the price direc-

tion on global dairy markets. Back in 

2013 and 2014 they bought above expectations, 

which contributed to the collapse in global dairy 

prices when import demand slumped in 2015. 

Historically there has been a strong relationship 

between China’s economic growth (as meas-

ured by GDP per capita) and its level of dairy 

imports. So much so that comparing the two 

trends can give an indication of whether import 

volumes are in line with demand, or contrib-

uting to stock building and posing a risk that im-

port demand will fall away. 

China’s buying unexpectedly strong in 2021 

Although rising input costs and tight supplies 

are considered to be the main factors driving 

high dairy prices since summer 2021, demand 

has also been important. Strong demand, sus-

tained even at higher prices, supported the 

market through 2020 and 2021, and China’s im-

port demand played a central role in this. 

In 2020, the pandemic curbed China’s GDP 

growth but didn’t seem to dampen import de-

mand. Contracted shipments, plus the build-up 

of safety stocks to deal with logistical delays, 

appear to have kept imports on track with rising 

incomes. In 2021, China’s GDP growth bounced 

back despite the lingering effects of the pan-

demic. As for imports, they rose 23% year on 

year, far outstripping GDP-based expectations. 

 
When we analysed this a year ago , the balance 

of products showed growth in liquid milk and 

whey but not in powders. This shifted in 2021, 

with liquid and whey products still growing year 

on year, but milk powder imports also seeing a 

large uplift, particularly for WMP. 

 
What does this mean for China’s import de-

mand later this year? 

Based on China’s predicted economic growth 

(1)  of 4.4% for 2022, import volumes were ex-

pected to increase by around 6.5% this year. 

However, this doesn’t account for the higher-

than-expected level of imports in 2021. The 

build-up of safety stocks will account for some 

of these additional import volumes, but if man-

ufacturers now start to use these stocks, import 

buying could be dented through 2022. 

So far this year, we have seen a drop in dairy 

imports, with Q1 2022 volumes down 12% on 

Q1 2021.. Imports of powders and concentrates 

C 
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still rose in the period, as did butter volumes, 

while all other product categories saw lower 

volumes year on year. For milk powders, this is 

a particularly important period as China gener-

ally makes its biggest purchases at the start of 

the year when they can take advantage of low 

tariff rates. 

Going forwards, it is possible that we will see a 

drop-off in demand if China now considers itself 

sufficiently stocked, particularly due to lower 

consumer buying as parts of China are again 

facing lockdowns. 

Although there is a delay to trade data, we have 

seen signs of reduced demand in the falling 

prices at GDT auctions . Additionally, according 

to Rabobank, “local market prices of imported 

WMP have also recently weakened due to am-

ple stock and uncertain demand”. As a result, 

Rabobank are expecting China’s appetite for im-

ports to be dampened in the second half of 

2022. 

Conclusion 

There are some signs that a reduction in de-

mand from China could be forthcoming, 

whether due to ample supplies or lower de-

mand. If realised, this would put downwards 

pressure on markets and limit further upward 

moves in dairy product prices. However, with 

high inputs costs Keeping global milk expecta-

tions tight, this will provide help to counterbal-

ance some of that downwards pressure. 

(1) Data fro Inernational Monetary Funds 

 

 

 

 

2280 Litre Adulterated Milk Wasted 
May 27, 2022 | 12:02 PM 

https://www.urdupoint.com/en/pakistan/2280-litre-adulterated-milk-wasted-1516769.html 

UZAFFARGARH, (UrduPoint / Paki-

stan Point News - 27th May, 2022 ) 

:The Punjab Food Authority (PFA) 

disposed of 2280 litre unhygienic milk at Muzaf-

fargarh Jitoi road in the wee hours on Friday. 

The Food Authority official during their routine 

checking spotted in big vehicle which was inter-

cepted at the checkpost. 

It was found mixing of water and chemical 

when scanned by lactoscan machine. Adulter-

ated milk has to be supplied at shops and mar-

kets in different areas of the district. 

DG Food Authority vowed to continue action 

against adulteration. He further said milk was 

fundamental food and those were found mixing 

chemicals, water or unhygienic substance 

wouldn't be spared, rather treated with iron 

hands. 

 

 

US files formal trade complaint against Canada over dairy restrictions 
May 26, 2022 08:12 IST 

https://www.business-standard.com/article/international/us-files-formal-trade-complaint-against-canada-over-

dairy-restrictions-122052600062_1.html 

S Trade Representative Katherine Tai 

on Wednesday announced that 

the United States is, for the second 

time, requesting dispute settlement consulta-

tions with Canada under the United States - 

Mexico - Canada Agreement (USMCA) to ad-
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dress dairy restrictions by Canada that are con-

trary to its USMCA commitments. Specifically, 

the United States is challenging Canada's dairy 

tariff-rate quota (TRQ) allocation measures, 

which deny allocation access to eligible appli-

cants, including retailers, foodservice operators, 

and other types of importers, and impose new 

conditions on the allocation and use of the 

TRQs. According to an official release by the US 

Trade Representative, the United States is also 

challenging Canada's failure to fully allocate its 

annual dairy TRQs; Canada is instead parceling 

out a few months' quota at a time. Through 

these measures, Canada undermines the mar-

ket access that it agreed to provide in the US-

MCA. "I am deeply troubled by Canada's deci-

sion to expand its dairy tariff-rate quota re-

strictions," Ambassador Katherine Tai said. "We 

communicated clearly to Canada that its new 

policies are not consistent with the USMCA and 

prevent U.S. workers, producers, farmers, and 

exporters from getting the full benefit of the 

market access that Canada committed to under 

the USMCA. We will continue to work with 

USDA to ensure that our dairy industry can 

bring a wide range of high-quality American 

products to Canadian customers." "Canada's 

protectionist dairy policies are a top concern for 

the U.S. Department of Agriculture under the 

Biden-Harris Administration," Secretary of Agri-

culture Tom Vilsack said. "Canada has failed to 

honor and implement its USMCA commitments 

by removing the trade restrictions that disad-

vantage and deter U.S. dairy producers and ex-

porters from enjoying real and meaningful ac-

cess to the Canadian market. Obtaining that ac-

cess remains a top priority for the Administra-

tion and we are considering all options available 

to achieve this objective." This is the second dis-

pute the United States has brought under the 

USMCA regarding Canada's allocation of its 

dairy TRQs. While the United States prevailed in 

the first dispute, Canada's implementation 

measures and other actions have moved Can-

ada further away from full compliance with its 

USMCA obligations. 

If the United States and Canada are not able to 

resolve U.S. concerns through consultations, 

the United States may request the establish-

ment of a panel under the USMCA, the office of 

the US trade representative said. 

 

 

 

PAF Disposes Of 1326 Liters Of Adulterated Milk 
 Published May 25, 2022 

https://www.urdupoint.com/en/pakistan/paf-disposes-of-1326-liters-of-adulterated-mi-1515771.html 

UZAFFERGARH, (UrduPoint / Paki-

stan Point News - 25th May, 2022 ) 

:In line with special directives of Di-

rector General, Punjab food Authority, Captain 

(R) Muhammad Usman, PFA launched a crack-

down against those milk sellers who sold adul-

terated milk here on Wednesday. 

According to details, the PFA teams raided at 

different shops in Sanawa and Ali purr areas 

and disposed of 1326 liters of adulterated 

milk from these seven shops which were selling 

sub-standard milk to the people. 

PFA official said on that occasion that dis-

trict government would never allow anyone to 

play with precious lives by selling adulterated 

milk to masses. 
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Things to keep in mind while choosing an alternative to milk 
May 23, 2022 10:00:24 am 

https://indianexpress.com/article/lifestyle/health/choosing-alternative-to-milk-healthy-food-7923613/ 

here are many reasons why a person 

may choose to not consume milk. Some 

of these may be because of health is-

sues, and at other times, it can be a dietary 

preference. 

Whatever may be the case, before you choose 

to skip milk and add an alternative to your 

menu, keep certain things in mind. 

“Cow’s milk remains the most popular option, 

especially for children. [It] offers a good balance 

of naturally-occurring calories from fat, protein 

and essential vitamins and minerals, like vita-

min D and calcium, providing key nutrients 

[that] kids need for growth and development,” 

Kapoor mentioned in the caption. 

 

 

Struggling to afford vital cattle feed, Tiruppur dairy farmers feel the heat 
23rd May 2022 05:21 AM 

https://www.newindianexpress.com/states/tamil-nadu/2022/may/23/struggling-to-afford-vital-cattle-feed-tir-

uppur-dairy-farmers-feel-the-heat-2456837.html 

 
IRUPPUR:  The cotton price hike has left 

dairy farmers fretting as the price of cot-

ton seed, a vital cattle feed, has gone 

up. Cotton seed is rich in protein and fibre. S 

Kanagaraj, a dairy farmer in Palladam, said, “I 

own 10 cows, and find it difficult to buy cotton 

seed as the price has risen significantly in one 

year. 

The price of a 50-kg bag of cotton seeds has in-

creased to Rs 2,500 from Rs 2,000. A milch cow 

consumes 6 kg of mixed cattle feed and yields 

14-16 litres of milk, The cost of labour is Rs 600 

per day, but milk is procured at Rs 22 per litre.” 

Tamil Nadu Milk Producers Association (Tir-

uppur) President SK Kolanthaisami said, “The 

rising prices of cotton seeds will not just affect 

dairy farmers, but also small farmers who own a 

few cows. Dealers source the cotton seed resi-

due from mills, but scarcity of cotton is having 

an impact on dairy farmers.” 

P Mohanaj, owner of Gokul Mills, said, “We 

used to get cotton from Dindigul, Palani, 

Kumbakonam and other areas of Tamil Nadu. 

We also get it from Andhra Pradesh and Karna-

taka. Since markets were closed in May-June, 

many farmers delayed cultivation, which hit 

availability of cotton seeds. This caused a rise in 

the price of cotton seed.” 

Joint director of the animal husbandry depart-

ment Dr Parivendan said, “Concentrated feed is 

more than enough for milch cows, where cot-

ton seed is a key ingredient. But many farmers 

prefer to prepare concentrated feed on their 

own and buy cotton seed separately. 

So, they feel the price of cotton feed is hurting 

them. Besides, the availability of cotton seed 

and prices are decided by the market forces in 

the cotton sector. As the cotton is a six-month 

crop, delay in cultivation has affected farmers.” 
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Over 31 tonnes of milk powder sent to the U.S. to offset infant formula shortage 
Monday, 23 May 2022 

https://www.brusselstimes.com/news/227003/over-31-tonnes-of-milk-powder-sent-to-the-u-s-to-offset-infant-

formula-shortage 

 planeload of over 31 tonnes of milk 

powder destined for the U.S. market 

arrived on Sunday in the United States, 

hit by a severe shortage of baby food, Belga 

News Agency reports, quoting U.S. TV channels. 

Shortly before the plane’s arrival from Ger-

many, U.S. President Joe Biden announced on 

Twitter that a plane “loaded up with more than 

70,000 pounds of infant formula” was “about to 

land in Indiana.” 

White House Economic Adviser Brian Deere ex-

plained that the flight had left the Ramstein Air 

Base in Germany on Saturday night, carrying in-

fant formula produced by Nestlé. More milk 

powder would be delivered on other flights 

early next week, he added. 

For weeks now, the United States has been fac-

ing a shortage of infant formula caused by sup-

ply and labour problems linked to the Corona-

virus crisis and exacerbated by the closure of an 

Abbott factory in Michigan following the recall 

of products suspected of causing the deaths of 

two infants. 

Deese deplored the fact that the factory “did 

not follow the rules” and manufactured formula 

that risked making babies sick. 

The Washington Post on Saturday reported Ab-

bott CEO Robert Ford as apologizing for the 

shortage affecting thousands of U.S. families for 

whom finding milk for their babies has become 

a nightmare. 

 

 

 

Cows Get a Much Needed “Break” with the Launch of Bored Cow 
MAY 20, 2022 

https://dairynews7x7.com/cows-get-a-much-needed-break-with-the-launch-of-bored-cow-animal-free-milk/ 

 
omorrow Farms , a food technology 

company on a mission to fuel the sus-

tainable food revolution with irresistible 

food and beverage brands, announced its part-

nership with Perfect Day Inc, creator of the 

world’s first precision fermented dairy protein, 

to launch a one-of-a-kind flavored animal-free 

dairy milk,Bored Cow . Following a successful 

fundraising round earlier this month backed by 

top tier venture capital firms including Lower-

carbon Capital, Maveron and Valor Siren Ven-

tures, Tomorrow Farms is working to solve the 

food system’s biggest problems, starting with a 

reimagination of the dairy category so that 

cows can get a break and people can live 

healthier lives. The brand’s three delicious, fla-

vored animal-free dairy milks (chocolate, va-

nilla, and strawberry) will be available to pur-

chase online beginning in early June (for early 

access, sign up at tryboredcow.com). A fourth 

“original” flavor will be available later this sum-

mer. 

Bored Cow: a New Animal-Free Dairy Milk by 

Tomorrow Farms in Partnership with Perfect 

Day 

Bored Cow gets its dairy credentials from Per-

fect Day’s animal-free whey protein, which is 

identical to conventional whey protein with up 

to 97% fewer carbon emissions. Further, Bored 

Cow contains all the creaminess and goodness 
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of traditional dairy, 8 grams of complete protein 

per cup, 0 grams of total sugars per cup (com-

pared to 22 grams in conventional chocolate 

milk), as well the calcium, potassium, vitamin D, 

and vitamin B12 consumers expect and love 

from traditional dairy milk. This, plus an engag-

ing, exciting brand, brings milk lovers all of the 

benefits of dairy, without the downsides. 

“We started Tomorrow Farms with a belief that 

there’s a better way to make our favorite 

foods,” said Tomorrow Farms CEO Ben Berman. 

“That’s why we’re so happy to be partnering 

with Perfect Day to bring animal-free dairy milk 

right to consumers in their homes. We believe 

the Bored Cow brand will be synonymous with 

this exciting new category, offering an alterna-

tive to cow’s milk and plant-based milks that 

doesn’t compromise on taste, nutrition, texture 

and, most importantly, the future of our 

planet.” 

The secret to the animal-free dairy protein in 

Bored Cow milk is precision fermentation. Once 

the animal-free whey is made by Perfect Day, 

Tomorrow Farms adds plant-based ingredients 

that further replicate the rich, creamy flavor of 

dairy, and sprinkles in vitamins and minerals 

that help make milk “milk.” It’s a new method 

of making dairy that doesn’t require a single an-

imal. That’s good news for cows, but even bet-

ter news for people, and the planet. Plus, there 

is no lactose, gluten, nuts, hormones, or antibi-

otics, making it a nutritious and inclusive addi-

tion to both kids’ and adults’ diets. 

“These new flavored milks from the visionary 

team at Tomorrow Farms extend our impact to 

consumers looking for a fun, planet positive, 

and nutritious choice for their families,” 

said Ryan Pandya, Perfect Day co-founder and 

CEO. “This engaging brand makes the kinder, 

greener option exciting for the generations who 

are growing up into the future we are creating.” 

Bored Cow is available to order exclusively 

online starting in early June, shipping directly to 

consumers in the continental U.S. 

About Tomorrow Farms 

Tomorrow Farms is on a mission to win hearts, 

minds, and stomachs to fuel the sustainable 

food revolution. The company partners with in-

novative food science companies to build irre-

sistible food and beverage brands that are bet-

ter for people, kinder to animals, and easier on 

the planet. With $10.5 million raised as of May 

2022, led by Lower carbon Capital and addi-

tional key investors, including Maveron, Valor 

Siren Ventures, Simple Food Ventures and SV 

Angel, Tomorrow Farms is looking to continue 

growing its business while courting new food 

technology partners in order to help solve some 

of the food system’s biggest problems. A more 

equitable and harmonious food system is in 

sight — and Tomorrow Farms is reinventing 

pantry and refrigerator staples to help us all get 

there. 

About Perfect Day, Inc. 

Founded in 2014 by bioengineers Ryan Pan-

dya and Perumal Gandhi, Perfect Day is on a 

mission to create a kinder, greener tomorrow 

through the thoughtful use of biology. Through 

three business units across B2B ingredients, 

consumer brands, and enterprise biology ser-

vices, Perfect Day is working with partners 

around the world to recreate foods and goods 

we love in a way that systemically builds a cli-

mate-positive future.   

The company’s flagship product, the world’s 

first precision fermentation protein, debuted in 

2020. Instead of relying on cows, Perfect Day 

works with microflora to create proprietary ani-

mal-free cow whey protein. While delivering 

the same taste and texture as conventional cow 

whey protein, an ISO compliant, third-party re-

viewed life cycle assessment (LCA) found that 

Perfect Day’s whey protein reduces blue water 

consumption by up to 99%, greenhouse gas 

emissions by up to 97%, and non-renewable en-

ergy use by up to 60%, compared to conven-

tional production methods.
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UAE’s new dairy brand Hayatna has one target – cut down milk imports 
Published:  May 20, 2022 15:59 

https://gulfnews.com/business/retail/uaes-new-dairy-brand-hayatna-has-one-target--cut-down-milk-imports-

1.88008306 

ubai: Keep an eye out for the latest 

dairy brand to turn up at UAE’s super-

market shelves – Hayatna. Because the 

company behind it, Emirates Food Industries, 

certainly has ambitions on where they want to 

take the brand in a highly competitive category. 

This is so even with dairy prices being among 

the most closely monitored by UAE authorities 

and any retail price increase needs official clear-

ance. None of this fazes Wasfi Kaso, CEO of EFI, 

“Not many outside of the dairy industry know 

that the UAE still imports a sizeable share of its 

requirements, which is at 30-40 per cent. So, 

with the emphasis on National Food Security 

needs, we want to be that new home-grown 

dairy brand that can gain marketshare in the 

30-40 per cent imported space. That in itself is 

quite substantial.” 

Certainly, in the last two years, existing brands 

such as Al Rawabi have raised their production 

capacities. Emirates Food Industries already op-

erates two dairy farms – National and Masaken 

- and a factory in Al Ain, with a herd size of 

more 6,000 putting out 39 million letres of milk 

a year. Some of that production will now go into 

developing the Hayatna range. 

Having those two farms and factory meant that 

additional capex was not much needed on the 

sourcing and production. Apart from milk, the 

Hayatna range will include juices, yoghurt, 

cheese and fresh cream. 

“In time, we will have a full basket of F&B prod-

ucts; we are starting with dairy,” the CEO 

added. “By year-end, we ant to have 150 SKUs 

(Stock Keeping Units) of which 40 per cent will 

be value-added. That will also help us compen-

sate for those of our products that will be price 

restricted. 

“We are a partner in the UAE’s Food Security 

Council, and that means we have to be in con-

trol of the full supply chain. That will decide the 

critical part of securing supplies with the least 

disruptions.” 

The mention about supply chains and disrup-

tions is a nod to what’s been happening the last 

two years and, since the outbreak of the Russia-

Ukraine conflict, been happening again. Food 

supplies the world over are encountering some 

of the biggest problems to date, and adding to 

the industry’s woes have been crop failures or 

difficulties in shipping out. 

Upstream, downstream 

Interestingly, EFI’s primary interests were in the 

animal feed business. “That’s what we have 

done in these 15 years – so from there to 

launching the dairy products makes us a fully in-

tegrated foo business,” the CEO said. “In time, 

we will take care of everything from the farm to 

the table.” 

The new brand will be introduced in one go at 

supermarket and other quick-service stores in 

the UAE. “There is no point taking a staggered 

approach when launching in the home market,” 

said Kaso. “As I said, the dairy range will come 

out first, but immediately followed by health 

and wellness focused food and beverage. That’s 

where we will bring in the real value-addition.” 
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PFA Disposed Of 3200 Liters Adulterated Milk 
Published May 19, 2022 

https://www.urdupoint.com/en/pakistan/pfa-disposed-of-3200-liters-adulterated-milk-1512755.html 

UREWALA, (UrduPoint / Pakistan Point 

News - 19th May, 2022 ) :The Pun-

jab food Authority (PFA) on Thursday 

launched a comprehensive crackdown on ven-

dors involved in selling adulterated milk in Gagu 

Mandi. 

According to PFA sources, the PFA raid team 

raided different shops of milk in the city and 

checked the standard of milk. 

The PFA inspected 22 dairy shops and found 

3200 liters of milk which was not hazardous. 

The PFA disposed of 3,200 liters of adulterated 

milk after testing its lactose. 

PFA would continue such raids on a daily basis 

for the eradication of selling adulterated milk, 

said PFA Sources. 

 

 

 

April 2022 Milk Production Report Shows 1% Decline Year-Over-Year 
May 19, 2022 

https://www.dairyherd.com/news/dairy-production/april-2022-milk-production-report-shows-1-decline-year-

over-year 

hile April U.S. cow numbers were 

unchanged from March, the April 

Milk Production report showed a de-

cline of 1.0% from last year. Despite high milk 

prices, cow numbers were 98,000 fewer than 

last April and unchanged from last month. Pro-

duction per cow was unchanged from last April. 

Here are the results among the top six milk pro-

ducing states: 

State Production Change Change in Cows 

CA 3.623 billion        -0.6%                    +2,000 

WI 2.641 billion        -0.1%                    -1,000 

TX 1.399 billion        +4.7%                   +23,000 

ID 1.375 billion        0.0%                     0 

NY 1.305 billion        -0.8%                    -6,000 

MI 978 million          -3.4%                    -17,000 

“Seeing [April] cow numbers that were un-

changed from March is supportive to the mar-

ket because we saw a huge increase the previ-

ous month,” says Robin Schmahl, branch man-

ager of John Stewart and Associates. “That's un-

usual to see that much of a difference and not 

see any real change this month, but it's not un-

heard of.” 

Not surprising, South Dakota is one again the 

outlier, with milk product up 16.7% and cow 

numbers 25,000 higher from a year ago. Both 

Florida and New Mexico showed a different 

story, both down, 12.1% and 12.9%, respec-

tively 

South Dakota Dairy producer Lynn Boadwine in 

Baltic, remarks that the dairy growth in his state 

has been remarkable. Although he easily recalls 

the late 1990s as cow numbers were quickly 

dwindling. Boadwine, who milks 2,400 cows 

near Sioux Falls, was concerned that they were 

B 

W 

https://www.urdupoint.com/en/pakistan/pfa-disposed-of-3200-liters-adulterated-milk-1512755.html
https://www.urdupoint.com/en/latest-news/punjab.html
https://www.urdupoint.com/en/latest-news/punjab.html
https://www.urdupoint.com/cooking/
https://www.dairyherd.com/news/dairy-production/april-2022-milk-production-report-shows-1-decline-year-over-year
https://www.dairyherd.com/news/dairy-production/april-2022-milk-production-report-shows-1-decline-year-over-year


in jeopardy of losing their existing processors 

and would end up having nowhere to sell their 

milk. 

“Our state stepped up and did a good job in re-

cruiting both producers and processors,” he 

says. “It takes smart growth—don’t outproduce 

your processing capacity.”  

 Since then, South Dakota has worked hard to 

increase both cow numbers and new dairies, as 

well as processors. They have gained Bel Brands 

to Brookings and Agropur to Lake Norden, as 

well as seen growth in existing manufacturers, 

including Valley Queen.  

This week’s Global Dairy Trade auction resulted 

in a -2.6% decline in the overall price index, its 

fifth consecutive decline. Butter fell 1.0% to 

$2.6082. Cheddar was down 0.1% to $2.5560. 

Skim milk powder lost 0.6% to $1.8670, and 

whole milk powder tumbled 4.9% to $1.7845. 

 The June Class I mover was announced to be 

$25.87/cwt., up $0.42 from May, and another 

record high. The ‘average of, plus $0.74’ for-

mula resulted in the price being $0.62/cwt. 

more than the previous ‘higher of’ formula. 

 

 

Adulterated Milk Recovered, One Held 
Published May 18, 2022 

https://www.urdupoint.com/en/pakistan/adulterated-milk-recovered-one-held-1512391.html 

 
UREWALA, (UrduPoint / Pakistan Point 

News - 18th May, 2022 ) :Pun-

jab food Authority (PFA) team recov-

ered 3200 liters adulterated milk from a factory 

and arrested one person during a special opera-

tion launched on Wednesday. 

According to a police spokesman, The PFA team 

alongwith police party raided at a factory situ-

ated at Village 251/EB near Gagu Mandi and re-

covered adulterated milk. 

The team recovered Muhammad Asad from the 

factory while the owner Rao Muhammad Irfan 

managed to escape from the scene. The officials 

disposed off the adulterated milk after it was 

proved sub-standard from the laboratory. 

The PFA officials said that three cases have al-

ready been registered against the factory over 

charges of manufacturing adulterated milk dur-

ing a year. 

Gagu Mandi police registered the case against 

the owner and raids were being conducted to 

arrest the owner, A spokesman added. 
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"Dairy" Farms are Going Away 
May 18, 2022 

https://www.dairyherd.com/news/business/dairy-farms-are-going-away 

 
t’s a brave new world in agriculture, and 

that includes the U.S. dairy industry. 

As a result, “dairy” farms are becoming a 

thing of the past, according to Marin Bozic, As-

sistant Professor in Dairy Foods Marketing Eco-

nomics at the University of Minnesota. He 

shared his thoughts on the future of the dairy 

industry with the audience of the recent 2022 

Annual Conference of the Professional Dairy 

Producers of Wisconsin. 

Bozic was not referring to the demise of the 

farm entities themselves. Rather, he was point-

ing out a shift from traditional dairy farms, 

whose incomes were based almost exclusively 

on milk and meat, to enterprises with a multi-

tude of revenue streams. 

“We already are seeing elements of this conver-

sion on some farms, and innovation will allow 

more to follow,” said Bozic. “It involves a mind-

set shift, from the idea that a farm exists pri-

marily to produce commodity milk, to that of a 

farm that happens to produce milk, along with 

many other concurrent products.” 

Examples of those products include: 

Value-added or “multi-attribute” milk (Example: 

A2 milk) 

Beef animals 

Carbon credits 

Fertilizer 

Renewable Natural Gas (RNG) 

Electricity 

Embryos 

Agri-tourism 

  

While not every farm will embrace all of these 

endeavors, Bozic advised producers to be very 

open-minded and willing to change going for-

ward. 

“Pursue innovations before others, and be 

mindful of environmental and social concerns,” 

he advised. “Position your business to benefit 

from shocks by diversifying revenue sources 

within an enterprise system.” 

In addition to the products generated from 

their farms, future managers also will need to 

be nimble with marketing decisions and re-

sponses. “Lower fluid milk demand and higher-

quality milk going into manufacturing could 

cause some processors to pull out of the federal 

order system,” Bozic predicted. “New ways of 

price discovery are coming.” 

Amidst the shifting sands of U.S. milk market-

ing, Bozic said trust between the producer and 

processor is eroding. As a result, a new “so-

cial contract” is needed that balances increased 

responsibilities of dairy farmers regarding sus-

tainability and farming practices with more 

commitments to a fair relationship by dairy pro-

cessors. 

He also said the industry is becoming more 

global in nature. “Fifty to 60 percent of the ad-

ditional milk produced in the United States in 

the next 30 years will need to be exported,” he 

declared. “We already are exporting more than 

20 percent of the milk solids we produce to-

day.” 

Bozic emphasized the importance of strategic 

planning and intentional devotion of time for 

envisioning what the future will look like for 

every farm. That may require some soul-search-

ing, third-party counsel, and generational dis-

cussions about what the business will become -- 
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which could be a significant departure from 

where it started. 

“We need to think of our farms as more than a 

‘livestock business,’” he advised. “Choose your 

identity deliberately, not just because you’re 

carrying on the traditions of your ancestors. 

And don’t define yourself too narrowly.” 

 

 

 

Milk Prices See Another Positive Move Higher 
May 17, 2022 

https://www.dairyherd.com/markets/milk-prices/milk-prices-see-another-positive-move-higher 

 
lobal Dairy Trade Event #306 concluded 

with the aggregate down 2.9%. Ched-

dar cheese was down 0.1%. Whole Milk 

Powder was 4.9% lower. Skim Milk Powder fell 

0.6%. Butter dropped 1.0% 

In the CME spot dairy auction, barrel cheese set 

a one year high of $2.45/lb and is closing in on 

the 2020 high of $2.53/lb. Block cheese gained 

half a penny to $2.37/lb. Whey gained 1.25 

cents to $0.4975/lb. Butter rose 3 cents to 

$2.77/lb. Nonfat Milk added 1 penny to 

$1.7450/lb. 

Class III milk futures were higher on the day. 

June moved 18 cents higher to $24.59/cwt. July 

settled 19 cents higher to $24.44/cwt. Class IV 

milk futures were approximately 15-40 cents 

higher. The USDA will release the April Milk Pro-

duction Report Wednesday afternoon at 2 pm 

central time. 

The grain market was a mixed bag. December 

corn fell 4.75 cents to $7.6075/bu. November 

soybeans advanced 13.50 cents to $15.2550/bu. 

December soybean meal lost 60 cents to 

$401.80/ton. September Chicago Wheat soared 

27.75 cents to $12.7875/bu. 

The livestock sector was also varied. June live 

cattle fell 17 cents to $133.00/cwt. August 

feeder cattle decreased 65 cents to 

$166.77/cwt. June lean hogs rose $1.32 to 

$105.15/cwt. June live crude oil gave up $2.08 

to $112.12/barrel. 

 

 

Have Milk Prices Topped? 
May 16, 2022 

https://www.dairyherd.com/markets/milk-prices/have-milk-prices-topped 

here is still quite a bit of optimism for 

dairy prices, but one would not know it 

with the movement of milk futures over 

the past few weeks. Traders have reacted with 

a general frustration over the inability of spot 

prices to trend higher. Cheese, butter, dry 

whey, and nonfat dry milk prices all have been 

showing weakness. 

It seems there are two main factors as to why 

this is taking place. The first factor was that 

buyers had been purchasing supply ahead of 

time early in the year as price were increasing. 

There was a fear of continued higher prices due 
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to heavy culling that was taking place. Increased 

culling was primarily the result of high feed 

prices. Other costs increased was well but there 

is always a reaction to high feed prices. For 

many, that was offset last year by Dairy Margin 

Coverage program payments. Nevertheless, 

culling increased significantly toward the end of 

the year. the industry was concerned this was 

to continue prompting buyers to purchase 

product substantially ahead of time. The un-

known was the level of milk production and 

supply of dairy products that would be available 

as the year progressed. 

Some of that concern has been mitigated as 

cow numbers have been increasing on a month 

over month basis for February and March. The 

April Milk Production report will be released 

soon providing another set of number the mar-

ket can digest. If cow numbers again increase 

from March, it may solidify the sideways to 

lower trading pattern as the concern over milk 

supply will be reduced. This does not mean that 

all is lost, and milk prices will continue to trend 

lower. However, it may indicate that the high 

may be established for the year. Class IV milk 

price set a record high in April with price ex-

pected to be lower in May. Class III price will set 

a record high in May. 

I know the May Class III milk price has not yet 

been announced but current futures are trading 

just shy of $25.00 and will remain close to that 

level through the rest of the month. Once the 

front-month reaches the mid-point, price tends 

to flat-line until the last trading day with price 

fluctuations mainly impacted by the weekly Ag-

ricultural Marketing Services (AMS) dairy prod-

uct prices report.  The price is generally already 

anticipated by the trade as they have calculated 

the final price based on spot prices and the 

weekly product prices. To understand how they 

can do this, one needs to understand how pric-

ing works for dairy products. The average of 

spot prices during the course of the week sets 

the pricing used the following week by transac-

tions done by buyers and sellers through usual 

business being conducted in the country. A sur-

vey of the general business done in the country 

is what is recorded the follow week on the 

weekly AMS Dairy Products report. The AMS re-

ports for the month are then used to determine 

the weekly average prices used in the monthly 

announced prices. This is how the trade can de-

termine the potential milk prices generally by 

the middle of the month by using the average 

weekly average spot prices for daily trad-

ing.  This is the reason there is no need to 

hedge front-month milk prices near the middle 

of the month or later. Any recommendation to 

the contrary should not be entertained as it is 

not necessary and will add an unnecessary mar-

keting cost. Below is the expired April chart 

clearly showing how futures moved during the 

last half of the month until the contract expired, 

and the final price was announced.   

The second main factor is inflation and how it is 

impacting the consumer. Prices have risen sig-

nificantly is all areas of the economy. But it re-

ally hits home in the food and fuels bills. It is un-

certain the level of impact that will be seen in 

the demand for dairy. As always, the initial 

change may be seen as consumers look to pur-

chase lower priced varieties of dairy products 

similar to what is taking place in meat consump-

tion as demand is moving to lower priced cuts 

of meat. The following phase will be to limit 

purchases of dairy products if inflation contin-

ues, and disposable income tightens. The most 

recent Global Dairy Trade auction reported the 

largest event over event decline of the trade 

weighted average price since 2015. The consen-

sus was that global dairy prices had softened 

due to inflation in many parts of the world. An 

overall slowing of the demand for dairy both 

domestically and internationally could indicate 

price weakness in the future. 

 



 


